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At the American Business Council, we are always 
looking ahead in the future in order to be 
effective and deliver impactful outcomes. Our 
strategy is based on a three-pronged approach. 

Fostering ADVOCACY – dialoguing with our 
partners and stakeholders towards issue 
management and better policies. 

Promoting AWARENESS – sharing best practices 
and research, as well as raising key issues that 
need addressing to ensure a more robust 
business environment. 

Developing ALLIANCES – internally, within the 
American business community, and externally with 
stakeholders in government, trade and the social 
development sector as a way to harness 
cooperation, consensus and community–building.

Through this approach, we believe we are 
well-poised to deliver meaningful change and 
economic and social value to our businesses, 
communities, and Pakistan at large.
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P R O F I L E
The core objective of The American Business Council of Pakistan (ABC) is to provide a 
solid and dynamic platform for American investors to leverage the vast business and 
economic potential that Pakistan has to offer. We are an independent, not-for-profit 
organization operating since 1984.

The ABC works closely with relevant stakeholders, including the Government of Pakistan 
and the US Mission, to help formulate policies which are conducive to the business and 
economic growth as well as the overall prosperity of the country. We protect and promote 
the interests of our members in the form of recommendations and high-profile meetings 
with Government officials and the US Embassy for the country’s trade policy and federal 
budget. 

For over three decades, The Council has been the voice of more than 60 members, most 
of which are Fortune 500 companies. The United States consistently ranks among the top 
resources of Foreign Direct Investment (FDI) in Pakistan, and ABC Members account for 
a significant share in that investment. More importantly, ABC Members adhere to high 
standards of corporate governance and transparency, and often bring cutting-edge 
technologies and best practices to Pakistan.

Business and trade ties are important to our shared prosperity. We want American 
companies to invest and thrive in Pakistan. The ABC strives to make this a reality. We’ve 
worked – and continue to work – to establish a level-playing field for American companies, 
protect US investors and promote commerce between the United States and Pakistan.
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My Dear Members of the Council,

It has been an absolute pleasure and honor to have served as the 32nd 
President of The American Business Council of Pakistan. This year has been 
tumultuous in the most extraordinary manner, but the pandemic was a grave 
reminder that failure is not an option, and I have complete faith in the 
perseverance of our members at the Council. 

Despite insurmountable odds, we’re now moving beyond COVID-19, with 
renewed visions and striving to do better and to do more. 

I am a proud member of this organization that has long espoused a culture 
of resilience, flexibility, and cooperation, The Council’s successful feats 
would not have been possible without the active participation and valuable 
insights of our members. I am grateful for their trust and confidence in my 
leadership, and I have no doubt we will continue working with zeal and 
fervor to set higher benchmarks and reach new heights.

Adnan Asad
“Facta non verba: Deeds, not words”

P R E S I D E N T ’ S  M E S S A G E



At The American Business Council of Pakistan, since its inception in 1984, the 
values and principles that we uphold offer opportunities for effective 
international cooperation.

The rich diversity of our member companies coupled with their deep sense of 
affinity and kinship enables us to work together in practical ways to support 
our local communities. By interacting and cooperating across diverse industries, 
we build and sustain a more strongly connected robust business community.
 
I send my best wishes to all members, saluting you and wishing you well as 
we mobilize and tackle this pandemic and its far-reaching economic and social 
ramifications, supporting each other, together through connection, friendship, 
equality of opportunity and inclusiveness.

S E C R E TA R Y
G E N E R A L’ S  M E S S A G E

Team ABC
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PRESIDENT
Mr. Adnan Asad
Chief Executive Officer
Venus Pakistan (Pvt.) Ltd.

SENIOR VICE PRESIDENT
Mr. S. Anis Ahmed
Managing Director
Abbott Laboratories (Pakistan) Ltd.

VICE PRESIDENT
Mr. Khurram Mohammad Qamar
Director External Affairs
Philip Morris (Pakistan) Ltd.

M E M B E R S

Mr. Marazban Mavalvala
Executive Director
Al-Hamd International 
Container Terminal (Pvt.) Ltd.

Mr. Jamshed Safdar
Chief Executive Officer
Universal Logistics Services (UPS)

Mr. Nadeem Inam Ul Huq
Country General Manager
International Learning Centre
(Pvt.) Ltd. (Berlitz)

Mr. S. M. Wajeehuddin
Country Manager & 
Chief Executive
Pfizer Pakistan Ltd.

Mr. Mohammad Asif Peer
Chief Executive Officer
Systems Ltd.

Mr. Irshad Ali Kassim
Chairman
Karam Ceramics Ltd.

Mr. Kamran Nishat
Managing Director & CEO
Muller &Phipps Pakistan (Pvt.) Ltd.

Mr. Adeel Shahid
VP - Head of Marketing 
& Public Affairs
Citibank, N.A.

AUDITORS 
A. F. Ferguson & Co.

BANKERS
Citibank N.A. Pakistan
J.S. Bank Ltd.

LEGAL ADVISOR
Haroon Dugal Law Chambers

TAX ADVISORS 
Plus Consultants
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PRESIDENT
Mr. Asif Peer
Chief Executive Officer
Systems Ltd.

SENIOR VICE PRESIDENT
Mr. S.M. Wajeehuddin
Country Manager & CEO 
Pfizer

VICE PRESIDENT
Mr. Jamshed Safdar
Chief Executive Officer
Universal Logistics Services (UPS)

M E M B E R S

Mr. Sami Ahmed
Vice President 
Procter & Gamble

Mr. Ahmed Jamal Mir
Managing Director & CEO
Prestige Communications

Mr. Kamran Nishat
Managing Director & CEO
Muller & Phipps Pakistan 

Ms. Tushna Kandawalla
Chief Executive Officer
Captain–PQ Chemical Industries

Mr. Fahad Mohammed Ashraf
Vice President & GM
Pakistan & Afghan Region
The Coca Cola Export Corporation

Mr. Amin Mohammed Lakhani
President & CEO
Siza Foods (Pvt.) Ltd. (McDonald’s)

Mr. Kamran Ataullah Khan
Chief Executive Officer
DuPont Pakistan Operations

AUDITORS 
A. F. Ferguson & Co.

BANKERS
Citibank N.A. Pakistan
J.S. Bank Ltd.

LEGAL ADVISOR
Haroon Dugal Law Chambers

TAX ADVISORS 
Plus Consultants

Mr. Nadeem Elahi
MD & Country Head
TRG
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1984-85 MR. HASAN I. KAZMI
 President
 Exxon Chemical Pakistan Ltd.
 
1985-86 MR. NAWAB ASGHER
 Chairman & Managing Director
 Pfizer Laboratories Ltd.
 
1986-87 MR. RUDOLF J. GEBERT
 Vice President & Country Manager
 Bank of America, NT & SA
 
1987-88 MR. RUDOLF J. GEBERT
 Vice President & Country Manager
 Bank of America, NT & SA
 
1988-89 MR. NAWAB ASGHER
 Chairman & Managing Director
 Pfizer Laboratories Ltd.
 
1989-90 MR. KAMRAN Y. MIRZA
 Managing Director
 Abbott Laboratories (Pakistan) Ltd.
 
1990-91 MR. ROBERT F. McCUSKER
 General Manager
 Interpak Shaving Products Ltd.
 
1991-92 MR. NISAR A. MEMON
 Country General Manager
 IBM World Trade Corporation
 
1992-93 MR. SUBHI W. JARUDI
 Managing Director
 Cyanamid (Pakistan) Ltd.
 
1993-94 MR. S. ALI RAZA
 Senior Vice President & Country   
 Manager
 Bank of America, NT & SA
 
1994-95 MR. AIJAZ K. KHAN
 Chairman
 Wyeth Laboratories (Pakistan) Ltd.
 
1995-96 MR. SHAUKAT TARIN
(Jun-Nov 95) Country General Manager
 Citibank N.A.
 
(Dec 95-Jun 96) MR. FAROOQ HADI
 Managing Director
 Cyanamid (Pakistan) Ltd.
 
1996-97 MR. SHAMSHAD ALI
 Managing Director
 Johnson & Johnson Pakistan (Pvt.) Ltd.
 
1997-98 MR. S. SAJJAD RAZVI
(Jun-Dec 97) Country General Manager
 Citibank N.A. 

(Jan-Jun 98) MR. ASIF IKRAM
 Country Manager
 DuPont Far East Inc.
 
1998-99 MR. FAROOQ HADI
(Jun-Dec 98) Chairman, Managing Director (CEO)
 Cyanamid (Pakistan) Ltd.

(Jan-Sep 99) MR. KAMRAN Y. MIRZA
 Chairman & Managing Director
 Abbott Laboratories (Pakistan) Ltd.
 
1999-00 MR. PHILIPPE A. BOVAY
 Vice President & General Manager
 Procter & Gamble Pakistan (Pvt.) Ltd.

(Jul 00-Sep 00) MR. IRSHAD ALI KASSIM
 President & CEO
 Karam Ceramics Ltd.

2000-01 MR. TAWFIQ A. HUSAIN
(Oct 00-Jun 01) Senior Director & Country Manager
 American Express Bank Ltd.

(Jul 01-Sep 01) MR. ANJUM FASIH
 Managing Director
 Bristol-Myers Squibb Pakistan (Pvt.) Ltd.
 
2001-02 MR. ZUBYR SOOMRO
 Chief Executive & Country Corporate  
 Officer
 Citibank, N.A.
 
2002-03 MR. ARSHAD NASAR
 Managing Director
 Caltex Oil (Pakistan) Ltd.
 
2003-04 MR. ANJUM FASIH
(Oct 03-Jun 04) Managing Director
 Bristol-Myers Squibb Pakistan (Pvt.) Ltd.
 
2003-04 MR. HUMAYUN BASHIR
(Jul 04-Sep 05) Country General Manager
 IBM Pakistan
 
2004-05 MR. NADEEM KARAMAT
 Senior Director & Senior Country Executive
 American Express Bank Ltd.
 
2005-06 MR. ZUBYR SOOMRO
 Managing Director
 Citibank, N.A.
 
2006-07 MR. IQBAL BENGALI
 Managing Director
 Pfizer Laboratories Ltd.
 
2007-08 MR. TASLEEMUDDIN AHMED BATLAY
 Director
 Colgate-Palmolive (Pakistan) Ltd.

2008-09 MR. ASIF JOOMA
 Managing Director
 Abbott Laboratories (Pakistan) Ltd.
 
2009-10 MR. ARIF USMANI
 Managing Director & Citi Country Officer
 Citibank, N.A.
 
2010-11 MR. HUMAYUN BASHIR
 Country General Manager
 IBM
 
2011-12 MR. SAAD AMANULLAH KHAN
 Chief Executive Officer
 Gillette Pakistan Ltd.
 
2012-13 MR FARROKH K. CAPTAIN
 Chairman & Managing Director
 Captain-PQ Chemical Industries (Pvt.) Ltd.
 
2013-14 MR. SAAD AMANULLAH KHAN
(Jan 14-May 14) Chief Executive Officer
 Gillette Pakistan Ltd.
 
2013-14 MR. TAUQIR AHMED
(Jun 14-Sep 14) Chief Executive
 DuPont Pakistan Operations (Pvt.) Ltd.

2014-15 MR. ARSHAD SAEED HUSAIN
 Managing Director
 Abbott Laboratories (Pakistan) Ltd.

2015-16 MR. NADEEM ELAHI
 Chief Executive Officer
 TRG (Pvt.) Ltd.

2016-17 MR. SAMI AHMED
 Vice President
 Procter & Gamble Pakistan (Pvt.) Ltd.

2017-18 MR. KAMRAN NISHAT
 Managing Director & CEO
 Muller & Phipps Pakistan (Pvt.) Ltd.

2018-19 MR. AHMED JAMAL MIR
 Managing Director & CEO
 Prestige Communications (Pvt.) Ltd.
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International Franchises (Pvt.) Ltd.
(Dunkin Donuts)

Health eConnex (Pvt.) Limited 

J.P. Morgan Pakistan (Pvt.) Limited

Levi Strauss Pakistan (Pvt.) Limited

LMK Resources Pakistan (Pvt.) Ltd.

Al-Hamd International
Container Terminal (Pvt.) Ltd.

ACNielsen Pakistan (Pvt.) Ltd.

Captain-PQ Chemical Industries
(Pvt.) Ltd.

Cargill Pakistan Holdings (Pvt.) Ltd.

Century Capital Ltd.

Chubb Insurance Pakistan Ltd.

Crescent Bahuman Limited

DuPont Pakistan Operations
(Pvt.) Ltd.

Continental Biscuits Ltd.

Gray Mackenzie Restaurants
International Ltd. (KFC)

Bayer Pakistan (Pvt) Ltd.

Eli Lilly Pakistan (Pvt.) Ltd.

Colgate-Palmolive (Pakistan) Ltd.

IBM

Karam Ceramics Limited

MCR (Pvt.) Ltd. (Pizza Hut)

Chevron Pakistan Lubricants
(Pvt.) Ltd.

Corteva Agriscience Pakistan Ltd.

GCS (Pvt.) Ltd.

FMC United (Pvt.) Ltd.

Mastercard Pakistan (Pvt.) Ltd.

The Coca-Cola Export Corporation

Lotte Akhtar Beverages (Pvt.) Ltd.

Abbott Laboratories (Pakistan) Ltd.

Citibank, N.A.

International Learning Center
(Pvt.) Ltd. (Berlitz)

Johan (Pvt.) Ltd. (Culligan)



TRG (Pvt.) Ltd.

3M Pakistan (Pvt.) Ltd.

Sun Consulting (Pvt.) Ltd.

Teradata Global Consulting
Pakistan (Pvt.) Ltd.

Teradata Pakistan (Pvt.) Ltd.

Universal Logistics Services
(Pvt.) Ltd. (UPS)

Visa Worldwide Singapore
Pte. Limited

NCR Corporation

Ogilvy & Mather Pakistan (Pvt.) Ltd.

Procter & Gamble Pakistan (Pvt.) Ltd.

Primatics Financial (Pvt.) Ltd.

Systems Limited

Pak Tectonic Services (Pvt.) Ltd.

Shipco Transport Pakistan (Pvt.) Ltd.

Pfizer Pakistan Ltd.

S&P Global Pakistan (Pvt.) Ltd.

Philip Morris (Pakistan) Ltd.

Muller & Phipps Pakistan (Pvt.) Ltd.

A B C  M E M B E R S

Optimus Ltd. (Hertz)

Prestige Communications (Pvt.) Ltd.
Communications 
(Pvt.) Limited

S.C. Johnson & Son of Pakistan
(Pvt.) Ltd.

Uber Technology Systems
Pakistan (Pvt.) Ltd.

Venus Pakistan (Pvt.) Ltd.

Mondelez Pakistan Ltd.

Microsoft Corporation Pakistan
Liaison Office
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Rafhan Maize Products Co. Ltd. WPP Marketing Communications
(Pvt.) Ltd. (JWT)

Stewart Pakistan (Pvt.) Ltd.

Siza Foods (Pvt.) Ltd.
(McDonald’s)

Pepsi-Cola International (Pvt.) Ltd.

Oracle Corporation







A B C  R E P R E S E N TAT I O N

ABC was represented on the following Councils/Committees:

1. POLICY BOARD OF THE INTELLECTUAL
 PROPERTY ORGANIZATION OF PAKISTAN President ABC

2. POLICY BOARD OF THE BOARD OF INVESTMENT (BOI) President ABC

3. ADVISORY COUNCIL OF THE MINISTRY OF COMMERCE President ABC

4. ADVISORY COUNCIL OF THE MINISTRY OF FINANCE President ABC

3. PROVINCIAL COMMITTEE ON INVESTMENT (SINDH) President ABC

4. FEDERATION OF PAKISTAN CHAMBERS OF COMMERCE & INDUSTRY (FPCCI)

 a) EXECUTIVE COMMITTEE Mr. Mohammad Asif Peer
   Chief Executive Officer
   Systems Ltd.

 b) GENERAL BODY

  Corporate Class Mr. Mohammad Asif Peer
   Chief Executive Officer
   Systems Ltd.

  Associate Class Mr. Ahmed Jamal Mir
   Managing Director & CEO
   Prestige Communications (Pvt.) Ltd.
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ABC Dinner at Governor House, Sindh

On 24th December, 2019, The American Business 
Council hosted a dinner at The Sindh Governor House 
in honor of Governor Sindh, Mr. Imran Ismail. On the 
occasion, President ABC – Mr. Adnan Asad – 
reflected on the overall positive trend of business 
optimism in Pakistan. He commended the 
Government on their policies which had proven to be 
conducive to business growth, and emphasized that 
continued implementation and the roll out of policies 
would ensure stability. 

The Governor intimated his appreciation of the ABC 
and appreciated its efforts, acknowledging its 
members as the backbone of Pakistan’s economy. He 
applauded the Government’s ongoing efforts to 
improve ease of doing business in the country, to 
provide a one-window-operations for MNCs and to 
build Pakistan’s potential for other countries to invest in.

Mr. Ismail further extended his support and guidance 
in resolving business matters requiring assistance 
from Federal and/or Provincial Governments, and 
stressed upon building a better business climate in 
the country together. 

ABC Executive Committee meets with USAID

On the 4th of February, 2020, the USAID team visited 
the ABC Secretariat to discuss a private sector 
partnership with The American Business Council of 
Pakistan. The Mission Director USAID – Ms. Julie 
Koenen and the Deputy Mission Director – Mr. Clay 
Epperson met with ABC’s Executive Committee. The 
group discussed a potential partnership with USAID 
in ongoing initiatives across diverse sectors including 
health, agriculture and youth employment.

ABC’s visit to Islamabad in February, 2020

To apprise key stakeholders about the challenges in 
business and suggest policy recommendations, ABC’s 
Executive Committee visited Islamabad to meet with 
the President of Pakistan, Dr. Arif Alvi, the US Chargé 
d'Affaires, Paul W. Jones and notable dignitaries from 
Government ministries and organizations. 

On 10th February, the Committee convened with H.E. 
Paul Jones, US Chargé d'Affaires, who expressed his 
unrelenting support in strengthening US-Pakistan business 
ties. On 11th February, the Executive Committee met 
with the Minister of Interior, Mr. Ijaz Ahmed Shah, 
Chairman BOI, Mr. Atif Bokhari, Chairman FBR, Mr. 
Muhammad Javed Ghani, Chairman IPO Pakistan, 
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A D V O C A C Y
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Governor Sindh Addressing the members and guests

ABC Executive Members and guests with the US Chargé d'Affaires



Mr. Mujeeb Ahmed Khan and the Advisers to PM on 
Finance and Commerce, Dr. Abdul Hafeez Shaikh and 
Mr. Abdul Razak Dawood. Appreciating the  
Government’s pro-business stance, the Council took the 
opportunity to present its Trade Policy proposals.

The visit was concluded with a dinner hosted by the 
ABC in honor of President Dr. Arif Alvi. The dinner was 
attended by the US Chargé d'Affaires, senior US 
embassy officials, federal ministers, senior government 
officials, ABC Members and various prominent 
business leaders and stakeholders - making it one of 
the most significant gatherings of the year.

PRA: Punjab Finance Bill 2020

The American Business Council played a pivotal role 
in rationalizing the Punjab Finance Bill, 2020, which 

sought to amend the Punjab Sales Tax on restaurant 
services. The Amendment dictated a 5% tax if services 
were paid for via debit/credit cards, and 16% otherwise. 
The decision entailed grave financial and logistical 
challenges to the restaurant industry. Hence, on 25th 
June 2020, an ABC delegation – led by ABC President 
Adnan Asad – convened with the Punjab Revenue 
Authority to highlight the practical implications of the 
Bill. ABC’s efforts proved successful: on 29th September 
2020, the PRA issued an official notification exempting 
applicants from the Amendment. 

ABC meets the Prime Minister and his 
Advisors

With the objective of promoting US interests and 
foreign investment in Pakistan, a delegation from The 
American Business Council met with Prime Minister 
Imran Khan and his advisors on Commerce and 
Finance at the Prime Minister’s Office in Islamabad on 
31st August, 2020.

The ABC representation expressed appreciation of 
the Government’s business-friendly policies, and 
discussed the way forward to facilitate the business 
community and encourage economic growth. ABC 
Members presented the Prime Minister a 14-point 
Agenda* for the Government to alleviate some of the 
challenges faced by businesses across the country.

Mr. Mujeeb Ahmed Khan and the Advisers to PM on 
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With the objective of promoting US interests and 
foreign investment in Pakistan, a delegation from The 
American Business Council met with Prime Minister 
Imran Khan and his advisors on Commerce and 
Finance at the Prime Minister’s Office in Islamabad on 
31st August, 2020.

The ABC representation expressed appreciation of 
the Government’s business-friendly policies, and 
discussed the way forward to facilitate the business 
community and encourage economic growth. ABC 
Members presented the Prime Minister a 14-point 
Agenda* for the Government to alleviate some of the 
challenges faced by businesses across the country.

A D V O C A C Y

*see next page
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ABC President Mr. Adnan Asad with the President of Pakistan and 
US Chargé d'Affaires

Prime Minister Imran Khan meeting with the ABC Executive Committee Members







1. Urdu-labelling issues related to import of food 
products in bulk for the food service industry 
hotels/clubs/restaurants/cafes and international 
chain accounts. 

2. Implement standard pure food laws nationwide 
and ensure Punjab Food Authority does not abuse 
the power for extortion.

3. Explore the prospect of transshipment of goods 
through Pakistan ports. We need to capitalize on 
this opportunity because it could potentially 
translate into billions of rupees in revenue.

4. Treating expat Pakistanis with respect and equal 
opportunity to invest in business in Pakistan to 
promote ease of doing business.

5. To develop exports of consumer durables through 
e-commerce, by reaching out/marketing via email. 
List required from NADRA because there is no 
data available at the Embassy to market Pakistan 
origin products.

6. Involve ABC Members to support the Ministry of 
Tourism to privatize resorts and to draw US based 
investors.

7. Allow the pharma industry to increase prices as 
per agreed policy, and encourage further 
investment.

8. Allow clearance of raw material from India stuck  
at ports for over 12 weeks. New products 
registration pending for over 18 months.

9. Pakistan has a potential to export mobile phones 
worth PKR 10 billion by properly implementing 
mobile device manufacturing policy to encourage 
companies like Samsung and others to put up 
plants in Pakistan. 

10. Food service industry is the largest employer in 
Pakistan. Encourage setting up of packaging 
industry by offering concessions for bulk imports.

11. Appoint Consul Generals from the private sector 
for a 3–year term to develop exports and tourism. 
This appointment should be renewable subject to 
performance.

12. Significant issue of illicit cigarette trade in Pakistan 
causing a loss of PKR 50 billion each year in lost 
taxes. 

13. Conserve foreign exchange outflow of over 
 PKR 10 billion by developing capacity of local 

insurance industry. 

14. Establish an independent Pakistan image-building 
board to promote investments, tourism and 
exports.
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The Prime Minister directed his Advisors on Commerce and Finance to consider the proposals presented so that 
implementation of feasible suggestions could be ensured. Relevant Government departments were immediately 
activated, and a significant positive impact was evident.

The Prime Minister directed his Advisors on Commerce and Finance to consider the proposals presented so that 
implementation of feasible suggestions could be ensured. Relevant Government departments were immediately 
activated, and a significant positive impact was evident.

ABC’S 14–POINT AGENDA

ISSUES AND SUGGESTIONS FOR THE ATTENTION OF 
THE PRIME MINISTER OF PAKISTAN
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EXECUTIVE SUMMARY

We are pleased to share ABC’s proposals for the 
upcoming Federal Budget 2020/2021. These 
suggestions aim to boost investment and increase 
Government revenue by creating a level playing field as 
well as enhancing ease of doing business in Pakistan.

ABC continues to strive for a robust, business friendly 
and transparent taxation environment and in this 
regard we believe:

 • Documentation of economy is critical for 
broadening the tax base;

 • Tax regime should be easy to comply with 
thereby reducing administrative burden on tax 
payers;

 • There must be consensus and alignment amongst 
the federal and provincial tax authorities;

 • Moderate tax rates promote tax compliance and 
reduce the incidence of and incentives for tax 
evasion;

 • Focus should be on direct instead of indirect 
taxation.

ABC welcomes an ongoing dialogue to help contribute 
towards the economic growth of the country.

Khurram Mohammad Qamar
Chairman - Finance & Taxation Subcommittee and
Vice President
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1. Multiple audits conducted in the same year

Tax payers face multiple audits and monitoring 
proceedings for one or more tax years 
simultaneously which creates additional burden of 
compliance on compliant taxpayers.

Only one audit or monitoring 
proceeding should be conducted 
for a single tax year.

This initiative will assist FBR in 
winning the confidence of tax 
payers who are good corporate 
citizens.

2. Advances included in the definition of supply

Section 2 clause (44) of Sales Tax Act, 1990 
includes advances under the definition of time of 
supply resulting in sales tax to be computed at 
payment stage

Advances should be removed 
from the definition of time of 
supply.

It increases unnecessary efforts to 
reconcile the advances with actual 
invoices.

4. Transaction with Afghan Refugee Holder Card (ARH)

In some cases, companies are making supplies to 
holders of Afghan Refugee Holder (ARH) Card. 
The number of ARH is not acceptable by the FBR 
web portal under the CNIC field.

Propose to correct this anomaly 
on the portal.

This will help taxpayer to report 
the sales of Afghan Refugee Card 
Holders.

5. Time duration for return filing

Last date of submission of Annexure C, payment 
and filing of return is 10th, 15th and 18th of each 
month respectively. Most companies have a 5 day 
working week which effectively allows only a few 
working days for extracting and uploading 
thousands of transactions.

It is recommended to increase the 
capacity of web portal and extend 
the last date for submission of 
Annexure C, payment and return 
filing to 15th, 18th and 20th of 
each month.

This will allow easy and timely 
compliance by the tax payers.

6. Quantity and UOM as mandatory fields in sales tax return

FBR has made “quantity” and “unit of 
measurement” (UOM) mandatory for all taxpayers. 
In case of distribution business, numerous items of 
different nomenclature are sold through a single 
invoice. Ideally the taxpayer’s have to breakdown 
the transaction with respect to quantity and 
description but the existing FBR web portal does 
not allow duplicate invoice numbers to be entered.

Propose to make the quantity and 
UoM fields optional.

This will simplify the current 
complex structure.

7. Exemption certificate of approved Provident and Gratuity Funds

Currently exemption certificate is required for 
non-deduction of withholding tax on income of 
the approved/recognized provident fund schemes

Obtaining exemption certificates 
for approved/recognized 
provident and gratuity funds from 
FBR creates an unnecessary 
hardship and therefore should be 
eliminated.

Minimize the unnecessary 
hardship creating ease of doing 
business.

3. Input sales tax on services from non-residents

As per provincial laws, for a service received from 
non-resident, the liability to pay sales tax is on the 
service recipient computed on reverse charge basis. 
Currently Section 7 lays down procedure for 
claiming sales tax with reference to registered 
suppliers only i.e. service recipient need to have tax 
invoice in his name bearing his registration number.

In order to claim the input tax on 
services from non-resident, there 
should be no restriction to claim 
input tax where service provider 
(who is not required for 
registration) has not issued a sales 
tax invoice.

This will enable input tax 
adjustment against the liability 
paid on reverse charge basis.

Proposal Rationale/BenefitIssue

PROPOSALS FOR FEDERAL BUDGET 2020/2021

EASE OF DOING BUSINESS
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8. Tax Challans – Computerized Payment Receipt (CPR)

Physical CPRs are required for verification and 
audit purposes however it is a cumbersome 
process which entails significant time to collect 
withholding tax CPRs.

It is proposed that withholding 
tax data should be made available 
to tax payers on the IRIS/ e-FBR 
system enabling online retrieval 
and reconciliation

This will enable FBR and taxpayer 
to match withholding tax 
deposited versus deducted and 
will also streamline the process 
making it more efficient.

9. Crest notices

Post introduction of STRIVE (Sales Tax Real Time 
Invoice Verification) the verification of valid input 
adjustment through CREST is now redundant.

Notices on mismatch of data 
should no longer not be issued 
through CREST.

Reducing administrative hassles for 
tax payers as a result of monitoring 
two systems for notices.

10. Administrative services rendered outside Pakistan

The word 'technical' as used in Sec 2(23) of the 
ITO 2001 is being misinterpreted and used by tax 
authorities even for administrative services 
rendered outside Pakistan. Resultantly, demands 
for withholding tax on fee for technical services 
are created.

The word 'technical' should be 
defined in Section 2 of the ITO 
2001 based on its general 
interpretation.

Ease of doing business and avoid 
loss to the organization.

12. Confusion between Federal WWF and Sindh WWF

As per S.20 (1), Sindh Workers' Welfare Act, 2014, 
repeals the Workers Welfare Ordinance, 1971. 
However the Federal government has not 
repealed the WWF Ordinance.

Hence there is a view that there are two WWF 
laws are exists simultaneously, causing confusion 
amongst tax payers.

FBR along with Sindh Revenue 
Board is required to provide clarity 
to tax payers on the jurisdiction of 
federation or provinces on WWF 
and also define the modalities for 
claiming WWF as a tax deduction.

Further guidelines should be issued 
allowing tax payers to claim 
deduction on amounts which have 
been erroneously paid to FBR/SRB 
without imposition of any penalties.

The clarification will allow all tax 
payers to adopt a consistent 
approach while filing their annual 
income tax return and deposit the 
amount with the rightful tax 
authority.

11. Worker Profit Participation Fund (WPPF)

Following the omission of the concurrent 
legislative list through the Constitution 
(Eighteenth Amendment) Act, 2010 labour related 
matters have devolved to the Provinces. 
Accordingly, a number of enactments, including 
the Companies Profits (Workers Participation) Act, 
1968 (“1968 Act”) are now provincial subjects.
In terms of Sub-Article (6) of Article 270-AA of the 
Constitution, laws with respect to matters 
enumerated in the concurrent legislative list were 
provided to continue to remain in force until 
altered, amended or repealed by the “competent 
authority”. In terms of Sub-article (8) of Article 
270-AA of the Constitution, the process of 
devolution of the matters indicated in the 
concurrent legislative list was to be completed by 
June 30, 2011. The Companies Profits (Workers’ 
Participation) Amendment Ordinance 2018 (“2018 
Ordinance”) was promulgated by Governor of 
Punjab in June 2018 to make certain amendments 
to the 1968 Act.

2018 Ordinance has lapsed and 
as far as we are aware no new 
ordinance or act amending the 
1968 Act has been promulgated 
or enacted in the provinces which 
is causing confusion as federal 
authorities are pursuing 
companies for payment of dues 
under the 1968 Act.

Clarity on the subject is required 
from the FBR defining the 
jurisdiction of the federation or 
the provinces on the subject.

This will help to ease of doing 
business.

PROPOSALS FOR FEDERAL BUDGET 2020/2021

Proposal Rationale/BenefitIssue
EASE OF DOING BUSINESS
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PROPOSALS FOR FEDERAL BUDGET 2020/2021

13. CNIC wise entry on FBR web portal

After declaration of invoices CNIC wise, 
taxpayer’s database has increased 10 times which 
takes a lot of time for uploading the data on the 
FBR web portal. The web portal does not accept 
transactions more than 500 in number.

FBR should increase the capacity 
of the web portal.

Taxpayer will be able to upload 
the transactions within of 
timelines.

14. Alternate Dispute Resolution Committee

Section 134A of the ITO 2001 makes it binding 
on the appellant and the tax authorities to follow 
the order of the Alternate Dispute Resolution 
Committee without recourse before any court   
of law.

Appeal is the right of every tax 
payer and citizen of Pakistan. 
Regulations hindering this right can 
be seen as unfair and is proposed 
to be amended accordingly.

This will encourage taxpayers to 
approach the ADRC for their 
grievances and reduce the 
incidence of court cases.

15. Tax credits to boost investments

Tax credit allowed under section 65A of ITO 2001 
was omitted via Finance Act, 2017. Under the 
section, tax credit of 3% was allowed to taxpayers 
who made 90% of their sales to registered persons.

Tax credit allowed under section 
65A should be reinstated.

Tax payers will be incentivize 
taxpayers to support the 
government drive to document 
the economy.

16. Restoration of Section 65B

Section 65B of ITO 2001 allows a 10% tax credit to 
be claimed in respect of balancing, modernization 
& replacement with respect to investment in plant 
and machinery.

This was withdrawn in Finance Act 2019, in addition 
to reduced rate of credit for additions made up-till 
June 2019

Tax credit u/s 65B should be 
restored and should also be 
extended to investment in factory 
building and manufacturing related 
infrastructure.

It will attract the FDI’s and 
incentivize the local tax payers to 
investing in long term capital 
projects.

Proposal Rationale/BenefitIssue
EASE OF DOING BUSINESS

25 ABC Annual Report 2020



17. Minimum Tax

Vide Finance Act, 2019, presumptive / final tax 
regime was replaced with minimum tax in all cases 
other than exports, prizes and winnings and 
sellers of petroleum products. The amendment as 
made with an objective to improve 
documentation of economy as the taxpayers will 
be required to declare their income under Net 
Income Basis based on their books of account.

In case of minimum tax regime, tax liability is 
computed at higher of:

- Tax deductible/collectible at transaction stage; 
u/s 153 of ITO 2001 or

-  Tax on net income basis.

However, the tax on net income basis is 
computed again at higher of:

- Tax on net income at applicable tax rate; or

- Tax as a percentage of turnover (Section 113).

So, an anomaly has arisen as two minimum taxes 
are imposed on same income which lead to 
different interpretations regarding imposition and 
carry forward of minimum tax under section 113.

We therefore, suggest excluding 
income subject to minimum tax 
regime u/s 153 from the purview 
of Section 113 of ITO 2001.

An anomaly regarding the 
imposition of two minimum taxes 
on same income would be 
reduced.

Secondly, the potential 
interpretational differences would 
be avoided.

18. Unmanufactured tobacco tax

Adjustable FED of PKR 300 per kg was 
implemented on unmanufactured tobacco to 
curtail the use of tobacco for manufacture of 
duty-not-paid cigarettes which was reversed in 
Federal Budget 2019-20

It is proposed to increase 
adjustable FED to PKR 300 per kg 
of unmanufactured tobacco 
collected at leaf threshing stage, 
while maintaining the exemption 
on exports.

This will reduce the incidence of 
FED evasion at cigarette 
manufacturing stage.

PROPOSALS FOR FEDERAL BUDGET 2020/2021

Proposal Rationale/BenefitIssue
BROADENING OF TAX BASE
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PROPOSALS FOR FEDERAL BUDGET 2020/2021

19. Exemption period for IT startups

Exemption period of three (3) years is insufficient for 
growth and development of the IT Industry. 
Moreover, maximum turnover of 100 million rupees 
for evaluation of annual exemption is very low.

Exemption should be allowed for 
5 years and maximum turnover 
limit should be increased to 250 
million rupees.

This will attract more investment 
in IT sector and enhance 
government revenue

20. Information Technology and telecom related imports

Section 148(7) states that tax collected under this 
section shall be minimum tax on the income of the 
importer. However, advance tax is adjustable for 
an industrial undertaking importing raw material, 
plant and machinery, equipment and other parts 
for its own use. Resultantly, tax collected at 
import stage has now been treated as minimum 
tax for service sectors.

Moreover, advance tax collected at import stage 
is an additional liability which is neither adjustable 
nor refundable as telecom sector already falls in 
minimum tax regime.

It is proposed to include Fixed 
Line Broadband Service 
Providers” in the definition of 
industrial undertaking as defined 
under Section 2(29C) of the ITO 
2001 to ensure equivalent and fair 
treatment for this sector.

Telecom Sector has been an 
investment intensive sector since 
past many years and despite the 
fact that we are constantly 
investing back our profits for 
infrastructure development and 
expansions.

21. Illicit cigarette trade and excise duty

The tobacco industry faces a critical challenge 
with the wide presence of duty-not-paid 
cigarettes. While contributing only 2% in tobacco 
excise revenues they have a market share of 
approx. 34%. Excessive taxation leads to an 
increasing price gap between legal and illicit 
brands and shifts legal volumes to cheap illicit 
cigarettes thus negatively impacting cigarette 
excise revenue.

Zero or moderate excise duty 
increase is proposed for this year 
coupled with increased 
enforcement by the multi-agency 
task force (Inland Revenue 
Enforcement Network, Customs 
Enforcement and I&I) to bring the 
non-tax paying manufacturers into 
the tax net.

This will help the government to 
recover the lost government 
revenues of more than PKR 44 
billion annually and encourage 
foreign investment.

22. Commission income from services

Commission income from services is subject to 
withholding tax at various rates on the basis of gross 
amount (i.e. revenue). On an average 10% 
withholding has been made.

It is proposed to reduce 
withholding rates u/s 233 of ITO 
2001 by 50%.

Almost all service sectors operate 
with margin ranging from 5% to 
10%. Existing withholding tax 
rates are either equal to or higher 
than the profits; therefore, tax 
charge wipes out entire profit and 
sometimes leads to losses.

23. Income-tax withholding on services

Services income is subject to withholding tax at 
various rates on the basis of gross amount (i.e. 
revenue).

Withholding tax rates on service 
income need to be revisited and 
rationalized so that tax charge 
does not exceed profit.

Withholding tax is collected as 
percentage of revenue without 
taking into account operational 
expenses, which is against the 
spirit of income tax law.

Proposal Rationale/BenefitIssue
SUPPORTING LOCAL INDUSTRY
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24. Incorrect formula to compute commission

The FBR suggested fixed formula of computing 
the commission for income tax i.e. (A x 15/85) is 
incorrect as in current times the rate of 
commission varies as per contractual agreement 
with clients based on scope and volume of 
business.

The said formula should be 
omitted as in practice the 
withholding agents are following 
the previous provisions of 
withholding 10% on the agreed 
commission amount. In principle, 
the formula is irrelevant in its 
current context and has not been 
amended in ITO 2001.

In practical terms, businesses may 
operate on different commission 
rates and arrangements. Forced 
assessment based on the 
provided formula may be seen as 
unfair and should be removed.

25. Minimum value addition tax

Minimum value addition tax @ 3% has been imposed 
on raw materials and intermediary goods which are 
subject to custom duty at 16% or more. Earlier, it was 
applicable for commaercial imports only.

The position should be restored 
to pre Finance Act, 2019 position.

The amendment has unnecessarily 
increased burden of sales tax at 
import stage for manufacturers.

26. Reduction in useful life of IT related intangible assets ( I.T Related)

Federal Government through Finance Act, 2019 has 
increased useful life of intangible assets having 
indefinite useful life from 10 years to 25, thereby, 
reducing tax amortization expense for tax payers. 
Intangible Assets (IT related intellectual properties) 
are the primary assets of IT companies, hence 
reduction in amortization expense would significantly 
impact their taxable profit and tax liability.

Intangible assets are the primary 
assets in IT sector therefore, to 
promote R&D and investment, 
amortization should be allowed 
over 10 years as earlier.

The relief sought will improve 
profitability and economic 
progress and considerably reduce 
the burden of tax on tax payer 
and attract more investment in IT 
sector.

27. Payment for goods, services and contracts

Supplies of FMCG products by distributors are 
subject to withholding tax @ 2% for companies and 
2.5% for non companies.

It is proposed to reduce 
withholding tax on distributors of 
FMCG products must by 50% i.e. 
1% for companies and 1.5% for 
non companies.

Distribution of FMCG low margin 
business. The distributors on 
average earn net margin of 2% to 
3%. Tax withheld on the receipts 
of the distributors @ 2% / 2.5% 
i.e. 100% of the profits earned by 
distributors.

28. Computation of tax liability of banks

7th schedule in the ITO 2001 was introduced in 2008 as 
a separate mechanism for assessment of banks. 
Assessment process of banking companies was 
simplified via 7th Schedule as it listed the adjustments in 
Rule 1 (a) to 1(h) that assessing officer can make to the 
audited accounting profit of the banking company. 
Apart from these adjustments, assessing officer is not 
required to adjust accounting profit as disclosed in the 
audited financial statements.

However, Rule 9 of this schedule states “The provisions 
of the Ordinance not specifically dealt with in the 
aforesaid rules shall apply, mutatis mutandis, to the 
banking company.” Rule 9, allows assessing officer to 
make adjustments to the audited accounting profit of 
the banks which are not mentioned in aforementioned 
Rule 1 of 7th schedule.

Insurance companies have a 
similar mechanism for their 
assessment in the form of 4th 
Schedule; however, this schedule 
doesn’t have any rule similar to 
Rule 9 in 7th schedule.

Rule 9 of the 7th Schedule may 
be viewed as discriminatory since 
no such provision applies to the 
insurance companies. and it is 
proposed that the same may be 
deleted.

PROPOSALS FOR FEDERAL BUDGET 2020/2021

Proposal Rationale/BenefitIssue
SUPPORTING LOCAL INDUSTRY
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P R O P O S A L S  F O R  T R A D E  P O L I C Y  2 0 2 0 / 2 0 2 1

1.  Permit Branches of International Companies / Attract FDI in Insurance Sector

Under the current regulations preferential 
treatment is given to placement with entities 
incorporated outside the country; thus promoting 
export of premiums and valuable foreign 
exchange outside the country.  

This is because Insurers (including International 
Insurers) incorporated in Pakistan are unable to 
meet S&P rating requirements of local and 
international lenders, as no entity incorporated in 
a particular jurisdiction can be assigned a rating 
higher than that of the Sovereign. Projects funded 
by Lenders or placed by the State Reinsurer 
(PRCL) are required to be reinsured in minimum 
S&P ‘A‘ rated security. To meet this requirement, 
insurance premium proceeds of most large 
projects are exported outside the country, even 
when local capacity exists.  

Currently a Draft Insurance Bill, 
issued by SECP on December 28, 
2016 is being reviewed. In order 
to address the situation and with 
a view to develop the insurance 
industry, we recommend that the 
SECP consider a provision to 
permit branches of foreign 
insurers as eligible entities to 
operate in the country. Some 
jurisdictions, such as Turkey have 
statutory minimum capital 
requirements for branches of 
Insurers and is a model which 
SECP may wish to review for 
Pakistan.

It is advisable to set benchmarks 
in respect of Non-Life insurance 
regulations with comparable 
jurisdictions such as India, Saudi 
Arabia, Bangladesh, Turkey, 
Malaysia etc. Saudi Arabian 
Monetary Agency’s (SAMA) 
implementing regulations set 
significant guidelines for risk 
retention, transparent dealings, 
market development and 
intermediary regulations.

Such an amendment would bring 
internationally well rated capacity, 
which would meet requirements 
of International lenders and 
contribute to increasing premium 
retention and conservation of 
foreign exchange in the country. 
Further allowing International 
insurers to set up branches in 
Pakistan would attract FDI in this 
segment and will be a step 
towards growing, strengthening 
and developing the Insurance 
sector. 

2. Prequalification of Reinsurers by State Reinsurer

Tender requirements of Pakistan Reinsurance 
Company Limited (PRCL), the State owned 
reinsurer, mandates a minimum S&P ‘A’ rating for 
reinsurers participating in placement of 
reinsurance programs. Given Pakistan’s sovereign 
rating (which is lower than International S&P’A’) 
this prequalification requirement in the tender is 
discriminatory to entities registered in Pakistan 
(including International Insurers), since none of 
them can be rated higher than the sovereign.

There should be separate Tender 
criteria for Pakistan registered 
Insurance companies in 
accordance with their local 
capacity.  Rationale: Pakistan has 
a number of strong local 
insurance companies and a 
foreign insurance company that 
can provide capacity.

Incorporating this proposal will 
allow greater participation from 
entities registered in Pakistan and 
will strengthen the local market 
by increasing premium retention 
and reducing foreign exchange 
outflow from Pakistan.

Proposal Benefit/RationaleIssue – Insurance

Mr. Irshad Ali Kassim
Chairman - Industry & Trade Subcommittee 
Mr. Irshad Ali Kassim
Chairman - Industry & Trade Subcommittee 
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P R O P O S A L S  F O R  T R A D E  P O L I C Y  2 0 2 0 / 2 0 2 1

(a) Projects financed by lenders (both International 
and local) contain contract clauses that require 
insurance claim proceeds to be deposited into 
offshore Trustee accounts in USD. When settling 
claim involving such projects, processing at the 
SBP is slow with unnecessary documentation 
being requested and in most cases results in a 
denial of permission for claim settlements outside 
the country.

Due to inability of local Insurers to settle as per 
lender requirements, local and international 
re-insurance brokers, place reinsurance coverage 
with offshore Reinsurers, notwithstanding 
availability of local re-insurance capacity in 
Pakistan. As a result, there is outflow of foreign 
exchange from Pakistan market for business which 
could be catered to in Pakistan.

(b) Pakistan Insurance market has substantial 
potential to cater to some of the reinsurance 
requirements of markets such as Afghanistan, 
Bangladesh and Sri Lanka. Due to business 
linkages, many clients based in these countries 
reach out to Insurers in Pakistan, however till date 
there is no clear framework to provide reinsurance 
services and as a result, substantial business has 
been lost to regional markets. A major challenge 
is the lack of a sound interface between SECP and 
SBP policies – whereas SECP permits reinsurance 
of risks located outside of Pakistan, SBP has no 
specific rules governing such transactions and 
therefore SBP does not permit remittance of 
reinsurance claim proceeds outside of Pakistan.

(a) SBP & SECP need to 
comprehensively review 
incorporation of Lender clauses in 
agreements (both local and 
international) and to take a 
holistic approach in terms of other 
applicable laws affecting the 
transactions. If SBP finds such 
lender clauses (requiring claim 
settlements in USD to offshore 
bank accounts) acceptable, then 
local insurance companies should 
also be enabled to be in a 
position to honour the 
agreements and be at par with 
foreign insurers and reinsurers.

(b) There is a need for the two 
regulators (SECP & SBP) to agree 
to a common framework in order 
to promote and develop 
insurance in the country.

- Higher foreign exchange 
earnings for Pakistan via export 
proceeds from Insurance 
Services

- Reduction in foreign exchange 
outflow and greater retention 
of Insurance business within the 
country 

- Developing long term business 
linkages between Pakistan and 
regional countries.

Proposal Benefit/RationaleIssue – Insurance

3.  Need for Holistic Approach to Regulations by SBP and SECP / Reinsurance From Regional Countries
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4. Federal Excise Duty (FED) on Beverages

All Governments agree that FED on beverages is 
discriminatory and should be gradually reduced, 
however FBR remains hesitant to do so.

 - Discriminatory tax

 - Consistently increased over last few years

We propose that FED may be 
gradually decreased in coming 
years, with a clear way forward for 
the industry.

• Spur industry growth, which has 
been declining otherwise 
(double digit growth within 2 
years)

• Encourage investment in the 
sector (potentially $1.2bn in 
next 6-10 years)

• Provide level-playing field to all 
players

5. Groundwater Extraction Charges

Punjab Government recently passed Punjab Water 
Bill, which essentially defines the process for 
determining water tariff and other related 
elements. As per Supreme Court directions, other 
provinces should also proceed with developing 
legislation to govern this area.

This must be done in consultation 
with relevant stakeholders. 
Current impact of Rs. 1/liter will 
potentially result in industry 
closures

• Encourage investment in the 
sector.

• Bring every water consumer 
under the ambit of paying a 
uniform charge

• Encourages water conservation 
and investment in R&D

6. Counterfeit Products 

Counterfeit products are a continuous menace, 
not only for beverage industry but for other 
sectors too. While in recent past there has been 
an increase in clampdown on such producers, the 
offense carries a meagre fine.

Counterfeit product producers 
should be penalized strictly, to 
discourage them from pursuing 
such activities again.

• Provide level-playing field to all 
players

• Protect consumers from harmful 
fake products in the market

• Protect IPPs of companies (esp 
MNCs)

Proposal Benefit/RationaleIssue – Beverage
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2% additional duty being charged at the time of 
import of raw material, which increases the cost of 
production of local manufacturing.

High rate of duties on the following Harmonized 
Code items: 3215.1990, 3207.1090, 3912.3100, 
8207.3000, 2817.0000, 2810.0020, 2530.9020, 
6902.2090, 6903.9010, 2507.0000, 3207.4010, 
3824, 9999

2% duty should be abolished.

Duties should be zero rated.

Enable Local industries to export 
its product in to international 
market which overcome balance 
of payment deficit.

Ease of doing business and 
boosting investing confidence on 
tax authority.

Proposal Benefit/RationaleIssue – Ceramics

7. Additional Duty on Raw Material

The turnover tax is the tax which most of the new 
industries who have barely started and they don’t 
even break-even for the 1st two years with heavy 
depreciation charges and have been subject to a 
turnover tax of 1.25%.  Also, the current ongoing 
existing industries also face the same problem this 
tax should be abolished in totality.

It is proposed that bring it down 
to 0.50%

Reduce turnover tax rate attract 
more investors and sole 
proprietor to establish company 
which ultimately increase the 
overall tax revenue.

8. Abolishment of Turnover Tax

Pakistan Industries charge on of the highest sales 
tax which tune between 17-21% to the industry 
(Manufactures). Sales tax is a tax which is 
equivalent to VAT to be paid by the end user and 
not by the manufacturer, due to the weakness in 
the system this burden is added on to the 
manufacturer. Not only that the manufacturer has 
to hire professional staff to collect and report the 
same period.

It is proposed that bring it down 
to 14%.

This will help local manufacture to 
improve quality of their product 
along with reduce in the price of 
product to compete with 
imported product.

9. Sales Tax

The tariff rates of Gas and Electricity all over the 
world, like in any other country Indonesia, Sri 
Lanka, Bangladesh and many others is much lower 
on the Industrial use compared to Residential 
where in our country the Industrial is higher than 
the residential. 

Industries should get special benefit like all over 
the world, where the industry rate is cheaper than 
the residential.

It is proposed that remove extra 
taxes and duty imposed on Gas 
and Electricity bills of industrial 
sector and tariff rates of Gas and 
Electricity should be lower than 
residential use, and the rate has 
been increased by 30% this year 
which has made the industries 
uncompetitive.

It will improve the productivity of 
the local industries and also will 
attract further investment in our 
local good manufacturing 
industries.

10. Tariff Rates of Gas And Electricity

Chinese imports into Pakistan are close to $10 
billion.  State Bank of Pakistan shows imports of 
$7 billion, the government realized this issue, and 
government itself is saying that there is 
discrepancy of at least $ 3 billion in trade figures 
of the Pakistan and China due to massive under 
invoicing.

Smuggled goods from Iran are being dumped at 
cheaper rates, whereas Natural Gas is the 
cheapest in Iran

It is proposed that maintain the 
regularity duty on tiles or other 
luxury goods imported from 
China and establish and 
implement the mechanism to 
document all the imports and 
prevent the under invoicing of 
imported goods, and curtail 
smuggling.

It will increase the government 
revenue from regularity duty on 
imported goods and also from 
income tax, sales tax and custom 
duty on undocumented imports.

11. Regulatory Duty 
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12.  Privileges export orient industries V/s. Local Manufacturers

Many privileges given to export oriented 
industries because they bring foreign currencies. 
Local manufactures are also substituting import 
and save reserves of foreign currencies.

Local manufactures should be 
treated in the same way as 
exporters.

This will help local manufacture to 
improve quality product and 
reduce in the prices.

13. Gas production in Sindh

Sindh produces around 2400MMDF; consumption 
in Sindh is 1100MMDF; and receives 900MMDF

Under the new 18th Amendment 
the province that produces should 
get gas production on 1st priority 
but Sindh is deprived 

This will help local manufacture to 
improve capacity and quality of 
their product.

14. GIDC Waiver

GIDC is illegal to charge as Sindh already has 
infrastructure and this money that is requested for 
GIDC is for the LNG lines in Punjab and not for 
Sindh

GIDC should be waived off 100% It will make the products a little 
cheaper to compete with Chinese 
cheaper goods

15. Infrastructure of Roads

We have Bad bumpy broken local Karachi road 
due to which while transporting our tiles a lot of 
breakage occurs while ends up heavy losses and 
somewhat damages our companies image

-  Maintain rigorous, fact-based, 
and transparent project selection  
-  Streamline delivery - Make the 
most of existing infrastructure - 
Ensure effective sector 
governance - Enhance financing & 
funding frameworks

It will save our company from 
losses and our product and image 
will improve.

16. Dealing with Numerous Agencies in Sindh

There are a lot of agencies in Sindh that we have 
to deal with e.g

EOBI, ESS, Social Security, Labour Establishment, 
Shop Establishment, Professional Tax, Sign Board 
Tax and many more

There should be a one window 
operation

It will save a lot of time  and more 
time can be concentrated on 
business

17. Framing ‘Robust’ Industrial Policy

Pakistan may not be able to reap the benefits 
under Phase II of China-Pakistan Free Trade 
Agreement (CPFTA-II) despite elimination of 
duties on 313 tariff line covering most of 
Pakistan’s export. During phase I of 
China-Pakistan FTA, the balance of trade 
remained greatly in favour of China which 
managed to export 57% of product lines while 
Pakistan could take advantage of only 5% of its 
product line. Industrial output is declining because 
of de-industrialization in the last few years.  
Serious issues like high interest rates, frequent 
increase in power and gas tariff, unavailability of 
gas supply to industries, abrupt changes in 
government policies, rampant smuggling, refund 
to exporters and overall hostile environment are 
making it difficult for industries to sustain their 
existence

We urge the Government to 
develop a robust and holistic 
industrial policy that could lead to 
a massive industrialization in the 
country.

Chinese companies to enter into 
joint ventures with Pakistan 
manufacturers and relocate their 
industries to Special Economic 
zones.  

This will help local manufacture to 
significantly raise output.

These efforts will significantly 
raise industrial output enabling 
Pakistan to take advantage from 
Phase II of China-Pakistan.

Proposal Benefit/RationaleIssue – Ceramics
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Hardship price adjustment and approval of new 
registration has not been happening for one year.  
This is impacting most of all patients of Pakistan. 
On one hand they are not getting the new 
innovative and research-based drugs which are to 
cater for the unmet needs of the Patients.  Most 
of these are Oncology drugs for which generics 
are also not available in the markets. On the other 
hand, currently marketed drugs which have 
become financially non-viable are also not 
available to the patients.

MNHSRC is working on new pricing policy and 
industry is told that all new drugs and hardships 
will be approved once the new policy is notified.

Current Pricing Policy for Pharmaceutical products 
was approved in June 2018, after extensive 
deliberations between the industry and the 
regulatory authorities. This was done under the 
supervision of Honourable Supreme Court.

It is requested that pending the 
decision on New Policy (without 
discussing its merits and demerits 
and needs) all the pending cases 
for new registrations and hardship 
adjustments be approved based 
on the current applicable policy.

It should be practiced and 
implemented properly, until a 
new policy is notified

Patients can get the medicine 
they need in time.

Proposal Benefit/RationaleIssues – Pharmaceutical

18. Registration of new medicines and approval of Hardships

Speedy approval of SRA (Stringent Regulatory 
Authority) with lesser documentation those are 
already approved and registered in SRAs should 
be granted speedy approval with lesser 
documentation requirements.

It is strongly requested that new 
registrations for medicines which 
are already approved and 
registered in SRAs should be 
granted speedy approval with 
lesser documentation 
requirements. Mostly the new 
registration applications are 
already approved in many SRAs 
and a detailed scrutiny has 
already been done for them. 

A speedy implementation will 
only benefit the patients.

19.  Speedy registrations of SRA (Stringent Regulatory Authority) approved medicines

While granting registration to generics, DRAP 
should also consider the validity of Patents and 
Trade Marks. When patents and trademarks are 
not respected, it discourages the ethical and 
research-based organizations.

Registration should not be 
granted to generics in Violation of 
valid patents and trademarks.

This will encourage investment 
and availability of quality and 
research-based product, for the 
benefits of the patients.

20. Generics Registration
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21. Documentation with SECP, SBR, FBR, etc.

• Repetition of same process & same 
documentation in connection of company 
incorporation to deal with SECP, SBP, FBR etc. 

• Very difficult procedure for registering equity 
injection/increase with SBP.

• One way approach by SBP to reject non – trade 
service billing of foreign vendor without 
considering the rational of FX remittance to 
country on account of same services render by 
applicant.

• One way approach as tax payer no remedy if 
faces wrong treatment while Tax authority make 
any action to recover tax amount directly from 
tax payer bank account or block / suspend tax 
id (Refer our custom duty case). 

• Recently, due to Minimum tax regime was 
introduced in last finance bill 2018 apply across 
to every tax payer including those are given 
reduce rate is affected with millions of rupees 
paid which is turned refund (heavy loss to cash 
flow).

• Multiple regulators (SECP, FBR, SRB, Prof Tax, 
EOBI, Shop and Establishment etc.]  and every 
regulator has unlimited authority to disturb 
business continuity or issue notice for checking 
files and other records with time bar approach.  

This should be integrated or one 
window operation. Technology 
can be used to do this.

Eg Instead of each government 
agency gathering it’s own set of 
data for the same company, there 
can be  a secure and singular 
record of each company which all 
government agencies can share. 
The data access will ofcourse 
have to be against a certain 
process based on permissions 
and security, but this will save a 
lot of time and remove 
unnecessary repetition. 
Workflows can then be added so 
each government entity’s 
respective process can be 
incorporated into that singular 
one window application.

Open APIs can be used to connect 
this singular application to all other 
external entities as and when 
required (banks, FBR, etc)

This will help to provide:

 (i) Ease to businesses

 (ii) Transparency of data

 (iii) Accountability for all 
stakeholders

 (iv) Efficiency and reliability

Ease of doing business 

Proposal Benefit/RationaleIssue -  Ease of Doing Business
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In the wake of COVID-19, industries worldwide were faced with unprecedented challenges in all aspects of their 
businesses. The world no longer was the same – and we’re still unsure whether it ever will be. Now, more than 
ever, organizations globally need to unite to deal with obstacles together, learning and growing with one 
another.

With the objective of bringing National and International Best Practices to its members, The American Business 
Council partnered with several reputable companies and personalities to create a forum for collaboration and 
dialogue on the way forward in the new normal. 

The idea materialized into two exclusive initiatives: the ABC WEB SERIES and ABC CEO CONNECT

In the wake of COVID-19, industries worldwide were faced with unprecedented challenges in all aspects of their 
businesses. The world no longer was the same – and we’re still unsure whether it ever will be. Now, more than 
ever, organizations globally need to unite to deal with obstacles together, learning and growing with one 
another.

With the objective of bringing National and International Best Practices to its members, The American Business 
Council partnered with several reputable companies and personalities to create a forum for collaboration and 
dialogue on the way forward in the new normal. 

The idea materialized into two exclusive initiatives: the ABC WEB SERIES and ABC CEO CONNECT

A W A R E N E S S

ABC WEB SERIES

These are sessions borne out of creative collaborations with notable 
consultancies and businesses, and catered to both, specific functionaries and 
business strategies in general. These webinars provide participants the 
opportunity and platform to share best practices; moving beyond responding 
to the immediate crisis, towards strategies for accelerating recovery & ideas 
on workforce strategies - preparing to thrive in a new normal.

Over 70% of leaders agree that the business decisions they take now will be 
here to stay for over a year. However, over 65% don’t believe they are were 
equipped or prepared to deal with the pandemic’s impact on their businesses.

In this time of uncertainty, ABC organized the first of its web series on 16th 
June, 2020 to focus on Resilience and Agility as cornerstones of Strategy and 
Leadership.

The session - conducted by Global Management Consultants - was the first 
of its kind, and set the tone and caliber of all webinars that followed.

Resilient Leadership and Agile Business Design

Motivational Levels, Mental Health and Soft-Skills Training
Given the dire nature of COVID-19, businesses are facing unprecedented 
challenges in boosting employee morale. To address and discuss the pertinent 
challenges, ABC organized a webinar on 18th June, 2020 to focus on:

 - Deteriorating rates of employment, motivational levels and mental health
 - The importance of re-evaluating HR approach
 - Investing in soft-skill trainings to cope with the virtual realities of the new 

normal

The sessions were conducted in collaboration with Markas Human 
Resources and proved both insightful and relevant to the current 
socio-economic environment.
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Cultural Navigator: Developing Cultural Competence

Communication has become exceptionally critical - now that 'virtual management' 
is the new normal – to help alleviate cultural challenges and dilemmas. On 6th 
Aug, 2020, ABC organized a webinar titled 'Cultural Navigator' in a creative 
collaboration with Berlitz to engage and learn about communication and cultural 
nuances imperative for effective collaboration. It focused on:

 - Understanding cultural preferences and their impacts on your work

 - Identifying potential cultural challenges and relevant strategies

 - Collaborating more effectively with colleagues and clients in diverse cultures

The webinar was attended by business leaders and HR Directors, and offered 
practical solutions to contemporary cultural intricacies.

How to Craft your Executive Presence on LinkedIn:
A step-by-step guide

Beyond COVID-19, organizations globally have prioritized enhancing and boosting 
their online presence. To facilitate this process, The American Business Council 
of Pakistan hosted a webinar with Natasha Salleh – The Digital Marketing & B2B 
Expert and Education Lead at LinkedIn. In the session, she discussed and 
highlighted:

- Beyond the buzz: Thought leadership matters
- Defining your thought leadership persona
- Setting a strategy 
- A quick guide to activating on LinkedIn 

Natasha’s hands-on experience with LinkedIn, Facebook and Google makes her 
a uniquely integrated media strategist, and the webinar proved to be a forum for 
a shrewd discussion on how best to utilize LinkedIn for business and self.

COVID-19 & the HUMAN Factor have posed several dilemmas for all corporate 
Human Resource Managers across the board. On 10th Sep, ABC brought to the 
forefront International and National Best Practices for its member companies.

During the webinar titled ‘Employee Engagement During COVID-19’ Fariha 
Salahuddin – Global HR Executive People and Culture Lead GM ICI Pakistan Ltd 
– addressed

 - How has COVID-19 impacted our way of working and HR priorities?

 - What interventions have companies rolled out?

 - What is the future outlook?

The webinar proved to be an opportunity for Senior HR and L&D professionals of 
ABC member companies to share best practices in the fight against COVID-19.

Employee Engagement during COVID-19
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ABC CEO CONNECT

This initiative is especially for our C-Suite and top-tier members to engage with 
world-renowned institutions and reputed dignitaries. It’s the opportunity to have a 
virtual interaction with business icons, Government officials and top-tier institutes 
of research and development as a source of distinguished insight and wisdom. 

Global Disruption: Managing Risk, Creating Opportunity
With the aim to apprehend Risk Management in the ongoing unparalleled 
circumstances, The American Business Council of Pakistan organized a high-impact 
webinar exclusively for C-Suite Members, in collaboration with the globally renowned 
Dun & Bradstreet on 29th July, 2020.

Dun & Bradstreet presented robust market intelligence and unseen Business Optimism 
Index (BOI) reports for the first and second quarters of 2020. This was followed by 
an insightful discussion about challenges, prospects and possibilities in Pakistan 
considering facts and figures supported with data analysis.

On 11th November, 2020, The American Business Council organized a 
webinar featuring Zahid Mubarik – CEO HR Metrics’ to bring our members 
appraised about rampantly changing, monumental corporate laws and 
policies. This session – centered on what investors expect from the Board of 
Directors – focused on the August 2020 ruling of the US Securities & 
Exchange Commission that now mandates investors to hold Boards 
responsible for measurable ROIs of investment in Human Capital. This 
exponentially changes the HR Structure across corporations, and quantifying 
a department that was previously based on qualitative measures is where 
Zahid Mubarik imparted his expert knowledge. The session was highly 
informative for all US investors in the country, and for that we thank Zahid 
Mubarik for his time. 

In Conversation with Zahid Mubarik

On 17th September 2020, The ABC Secretariat proudly presented a 
once-in-a-lifetime opportunity to virtually interact with one of Pakistan's most 
iconic figures: The Honorable Mr. Syed Babar Ali.

The webinar was hosted by ABC's President Mr. Adnan Asad, who held a 
personalized interview of Syed Babar Ali.

In the profound interaction that followed, the icon highlighted his successes, his 
failures, lessons he learned and how he dealt with challenges.

He further expressed his views on the current business environment of the country 
and how to rise above it.

The one-of-a-kind webinar was full of intuitive and experiential knowledge, and 
we're grateful to Syed Babar Ali for the opportunity.

In Conversation with Syed Babar Ali
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Rs. 137 Billion
Contribution to National Exchequer

Rs. 38.5 Billion
Exports Worth

122,000
Strength of Workforce

The American Business Council of Pakistan conducted its Annual Business Climate Survey designed to capture 
on-ground, real-time progress of our Member Companies in the face of the pandemic. The survey highlights 
impacts of the pandemic on American businesses operating in the country, the measures and initiatives taken by 
them to mitigate challenges and help the community, and a perception of Pakistan’s economy and Government 
functionaries from our members’ vantage point.

Despite a country-wide lockdown and a significant decrease in revenue across businesses, almost 90% of our 
members reported they did not undergo downsizing. In fact, about 65% of our members continued to recruit 
more people into their workforce.

Confronted with economic uncertainty in 2020, ABC Member Companies proceeded with agility and resilience, 
and 70% of our organizations declared a profitable financial performance, while more than 60% either 
maintained or increased their EBIT margins in FY2020 as compared to FY2019.

ABC underscored their commitment to the community during these turbulent times. A large number of our 
member companies undertook unprecedented measures to ensure the Health & Safety of their employees and 
the community at large.

Our members supported those most adversely affected by the pandemic, through CSR initiatives centered on 
UN’s sustainable development goals including: Good Health & Well-being, Quality Education, Gender Equality, 
Zero Hunger, Reduced Inequalities, Clean Water & Sanitation, and Climate Action.

The American Business Council Member Companies have expressed optimism about Pakistan’s economic 
environment and international perception. A clear majority highly rated the Government and its functionaries 
and expressed confidence in the Government’s commitment to improving ease of doing business in Pakistan.

ANNUAL BUSINESS CLIMATE SURVEY 2020: 
SYNOPSIS
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General Questionnaire Impacts of COVID-19

Q1. Characterize your organization’s ownership 
structure.

Q2. What industry/trade sector best describes your 
organization? Mark relevant fields.

Sole 
Proprietorship

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Private Limited 
Company

Public 
Listed Company

Public Unlisted 
Company

Franchise

Answered: 52    Skipped: 0

Liaison Office

Agriculture

FMCG

Pharmaceuticals 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Chemical & 
Fertilizer

Health/Skin Care

Textile

Communication

Information 
Technology

Security

Energy

Insurance

Shipping & 
Logistics

Financial 
Services

Manufacturing

Other

Food & Beverage

Oil & Gas

Answered: 52    Skipped: 0

Q3. Did your organization undergo downsizing 
because of the pandemic?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Yes

No

Answered: 51    Skipped: 1

Q4. Has your organization recruited employees 
during the pandemic?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Yes

No

Answered: 51    Skipped: 1

Q5. How has the pandemic impacted your 
revenue/sales?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Increased

Decreased

No Impact

Answered: 51    Skipped: 1

Q6. What was your organization’s financial 
performance during Fiscal Year 2019-2020?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Loss

Answered: 50    Skipped: 2

Profitable

Breakeven
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Actions taken to Combat COVID-19

Q11. Which of the following areas did your organization 
contribute to through its CSR initiatives?

Q7. Select from below some of the challenges your 
organization may have faced due to the 
pandemic. Mark all that apply.

Altered Consumer demand 
for products/services

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Supply Chain disruptions

Safety and healthcare 
of the workforce

Cancellation/postponement 
of expansion projects/services

Adaptability to Digitization

Reduction or Closure of
branches/offices

Answered: 51    Skipped: 1

Q10. How do the EBIT (Earnings Before Interest and 
Taxes) margins of your operations in Fiscal Year 
2019-20 compare to the organization’s margins 
in Fiscal Year 2018-19?

Q8. Impact of the pandemic on your exports.
Answered: 51   Skipped: 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Increased

Decreased

No Impact

Not Applicable

Q9. Impact of the pandemic on your imports.

Answered: 51    Skipped: 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Increased

Decreased

No Impact

Not Applicable

Similar

Lower

Higher

Answered: 50    Skipped: 2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Food Relief 
Efforts

Disaster Relief and 
Management

Women 
Empowerment

Healthcare

Child Welfare

People with 
Special Needs

Environment 
Conservation

Education

Sports 
Development

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answered: 51   Skipped: 1

Q12. What are some of the extraordinary measures 
taken by your organization to overcome 
challenges during the pandemic?

Applied work-from-home 
strategies

Provided Technological 
Equipment to help working 
from home
Provided logistical equipment 
(chairs, desk)

Heightened health and safety 
standards

Introduced split-shifts for safe 
workforce interaction 

Introduction of/increase in 
digitization

Answered: 51    Skipped: 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q13. How did your organization help the community 
cope with the pandemic?

Rollout of Sanitization Drives

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Distribution of PPE suits/
protective gear - masks, 
gloves, etc

Ration Drives

Donations to hospitals and 
healthcare professionals

Donations to NGOs and 
Government agencies

Initiatives to create awareness 
about COVID-19

Answered: 51    Skipped: 1
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Perception Survey

Q14. When do you foresee normalcy in resuming all 
business operations and reopening of offices?

Q18. How would you rate the present overall 
business climate in the country?

Q19. How would you rate ease of doing business in 
the country?

Q20. In your opinion, was the Government effective 
in alleviating export and import challenges?

Answered: 51    Skipped: 1
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Q23. How would you rate the performance of 
following Federal Ministries?

Q21. How would you rate the following aspects of 
the Government and their impact on business 
growth in the country?

Q22. How would you describe current access to 
requisite Government Agencies and Ministries?

Consistency of 
Policies

Implementation 
of Policies

Smart Lockdown 
to counter 

Economy

Political 
Situation

Law & Order 
Situation

Level Playing 
Field for MNC’s

Federal Budget 
2020-21

Trade Policy 
2020-21

Impact of 
Undocumented 
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Q25. How would you rate the overall performance of 
Provincial Government Departments in your 
region of operations?

Q24. How would you rate the performance of 
following autonomous bodies?

State Bank of 
Pakistan  (SBP)

Federal Board of 
Revenue  (FBR)

Securities & Exchange 
Commission of Pakistan  
(SECP)

Intellectual Property 
Organization - Pakistan 
(IPOP)

Trade Development 
Authority of Pakistan  
(TDAP)

Competition 
Commission of Pakistan

Board of Investment  
(BOI)

Pakistan Software Export 
Board (PSEB)

Water & Power 
Development Authority 
(WAPDA)

National Electric Power 
Regulatory Authority 
(NEPRA)

Oil and Gas Regulatory 
Authority (OGRA)

National Disaster 
Management 

Satisfactory Unsatisfactory Not Applicable

Answered: 51    Skipped: 1
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Communications 
(Pvt.) Limited

22-C, Khayaban-e-Shahbaz, 4th Floor, Phase VI, D.H.A., Karachi - 75600, Pakistan.
T: (92-21) 35171761-4 W: www.prestige.com.pk E: info@prestige.com.pk

For over 50 years, Prestige has been at the forefront of building brands on the nation’s advertising landscape. 

These have included some of Pakistan’s most iconic household names: Tullo, Capri, Rose Petal, Milk Pak, 
Habib Oil, TUC, Candi, Prince, Sooper, Rio, Sony, John Player’s Gold Leaf, Pantene, Emirates, HBL - Konnect, 
Credit Cards and Freedom Account, GSK - Panadol, Sensodyne and Physiogel, Jubilee Life and General - to 

name just a few. In particular, our expertise and experience have been a driving force behind many of these 

local brand stories. 

Awards including the Silver E�e Award for the Insurance Category for 2020 (Jubilee Life); Bronze E�e Award 

for the Financial Category for 2019 (Konnect by HBL); Silver Award for Campaign Asia’s Creative Agency Of 

The Year 2018, are a few testaments to our consistent success. We, at Prestige, are confident that our strength 

and insight will keep our finger on the pulse of both today’s brands, and the brands of tomorrow.
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Al-Hamd International
Container Terminal (Pvt.) Ltd.

During the year 2020, due to the worldwide 
economic recession, in addition to joining hands with 
the PM’s Cash Relief Program, AICT also arranged for 
the distribution of cash to poor and needy persons 
facing unemployment and financial issues due to 
Covid’19. Furthermore, AICT undertook the 
responsibility of caring for poor families in under 
privileged areas of different provinces and set a 
target to distribute ration bags to 10,000 families. 

Bayer Pakistan

In May 2020, Bayer Pakistan donated packs of 
Redoxon and Bepanthol to the Indus Hospital. The 
purpose of donating these specific consumer health 
products was to remind front line healthcare workers 
to prioritize their own well-being and take care of 
themselves during the challenging time. Redoxon, 
which provides Vitamin C and Zinc can help enhance 
immunity levels, whereas, Bepanthol body lotion with 
NANOSORB technology helps to combat dryness of 
the skin caused by excessive washing / using 
sanitizers and compression from PPEs.

In line with the Company’s vision Health For All, 
Hunger For None, employees stepped up to make 
voluntary contributions of a portion of their salary to 
provide daily wage laborers and their families in 
communities near our sites with essential food rations 
to sustain them in this time of economic hardship. 

The Coca Cola Company
The Coca-Cola Company has announced the launch 
of ‘Open Like Never Before’, a new initiative that 
supports neighborhood stores to keep their doors 
open and help them thrive. Initiated in response to 

the current struggling 
retail environment, ‘Open 
Like Never Before’ has 
worked with 10,000 stores 
in Pakistan as they 
navigate through these 
uncertain and challenging 
times. Additionally, we 
have supported 850,000 
people through the 
provision of ration bags 
and PPE kit distribution 
with funds of USD 1 

million. With this initiative, our retailers received cash 
incentives and free product that helped them 
generate sales during uncertain times. We also 
provided them with plastic face shields so that 
retailers and customers could have a secure exchange 
of goods at the shops. Focusing on uplifting the 
spirits of Pakistanis, this campaign also recharged 
local communities with a sense of hope with the 
biggest outdoor marketing movement this year. 
#AbKhulainDil (Open Like Never Before) is a 
high-spirited campaign, where messages of resilience, 
passion and hope were communicated through 
advertisements.

Colgate – Palmolive (Pakistan) Limited
Colgate – Palmolive distributed 500,000 hygiene kits 
throughout the country which not only provided basic 
hygiene products to the community, but also reminded
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them about the importance of washing hands to fight 
COVID-19. The Company also pledged to provide 
PPEs including 30,000 pairs of gloves, 30,000 surgical 
masks and 8,500 protective suits to hospitals in smaller 
towns of the country as way to show its gratitude to 
our doctors and paramedic teams. We also committed 
to cover all COVID-19 treatment costs for employees 
and their immediate families. This also included our 
distributors’ sales teams which handle our products. 

Corteva Agriscience Pakistan Ltd.
The Compny provided food packages to families 
impacted by the COVID-19 lockdowns. The Company 
partnered with Edhi Foundation to reach out to 
almost 500 families across Punjab to provide food 
support worth PKR 2,500,000. Agriculture was one of 
those sectors which were exempted from lockdown, 
during COVID-19 being a critical source of 
sustainable food supply in the country. During these 
difficult times, we implemented a program to provide 
our business partners with personal protection 
equipment (surgical masks, sanitizers etc.) worth PKR 
1,500,000 to help them keep their areas of operations 
safe for customer interactions. Our outreach 
stretched to our business partners in Punjab, Sindh 
and KPK. 

FMC United
In order to help 
combat COVID-19, 
FMC United 
distributed pulmic 
tanks to various 
hospitals for the 
purpose of 
disinfecting their 
premises. The 
Company also 
conducted a ration 

drive to help those most adversely affected by the 
pandemic-both initiatives amounted to approximately 
Rs. 4,000,000.

KFC
KFC Pakistan provided 1000 meals a day to the 
heroes on the frontline in Lahore & Karachi fighting 
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COVID-19, including doctors, nurses, and support 
staff at hospitals, as well as the Police, Rangers, and 
Army personnel deployed at all 36 checkpoints in the 
city. Members of KFC Pakistan’s top management 
and various team members personally took part in the 
activity, encouraged by the President of Pakistan and 
the Governor of Punjab.

McDonald’s
The Golden Arches acknowledged the unflinching 
devotion of frontline heroes, serving 10,000 free 
meals over two weeks to doctors and healthcare 
workers including COVID-19 isolation wards at Indus 
Hospital, Karachi and Mayo Hospital, Lahore. This was 
a token of our appreciation and to reaffirm our 
support in the collective fight against a raging 
pandemic. Security and law enforcement personnel 
stationed across Karachi and Lahore were also 
honored, to appreciate their commitment in 
maintaining the safety of citizens, by ensuring that all 
necessary SOPs were followed. Over 5,000 meals 
were served to them along with personal visits by 
McDonald’s staff. Additionally, the brand’s social 
media channels were deployed to highlight the 
critical service rendered by police officers while 
risking their own health and wellbeing.

PepsiCo
As part of its ‘Millions of Meals’ campaign, PepsiCo 
Pakistan has so far distributed over 13 million meals as 
part of its ongoing COVID-19 disaster relief efforts. 
‘Millions of Meals’ is an inclusive, nationwide disaster 
relief program making meals available to the 
communities most impacted by the COVID-19 
outbreak. The impact and outreach of the program was 
made possible by the on-ground support of reputable 
charitable organizations and their vast network of 
volunteers. PepsiCo also partnered with the Prime 
Minister’s Ehsaas Program to ensure access to the most 
vulnerable communities in urgent need of nutrition.

PepsiCo Pakistan announced the launch of ‘Millions of 
Meals’ program at the onset of the crisis, and with the 
support of The PepsiCo Foundation, the philanthropic 
arm of PepsiCo, committed funding of over US$1.4 
million to provide meals to those in urgent need of 
sustenance.

Since March, the ‘Millions of Meals’ campaign has 
covered 90% districts in Pakistan with a 100% 
coverage in Balochistan, Gilgit- Baltistan, Azad 
Jammu Kashmir and Khyber Pakhtunkhwa and the 
program is still striving to benefit as many 
communities as possible.

The ‘Millions of Meals’ program is rooted in 
PepsiCo’s global vision of ‘Winning with Purpose’, the 
Company’s commitment to do good for the planet 
and the communities it operates in. The Millions of 
Meals program is one example of how PepsiCo is 
providing critical support to communities affected by 
COVID-19 around the world. PepsiCo together with 
the PepsiCo Foundation has invested more than $60 
million globally and has delivered over 100 million 
nutritious meals globally to at-risk populations.

Pfizer
Pfizer Foundation extended support to the Pakistan 
Red Crescent Society to combat the COVID-19 
pandemic. The Pfizer Foundation granted PKR 20 
million rupees (USD123, 671) through International 
Federation of Red Cross and Red Crescent Societies 
(IFRC) to Pakistan Red Crescent Society (PRCS). 

The grant was given to help combat the health effects 
of the COVID-19 pandemic in Pakistan and address 
the urgent needs of our partners who are working to 
slow the spread of the virus within communities and 
strengthen vulnerable healthcare systems against 
future public health threats. 
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The proceeds of the grant went towards capacity 
enhancement of PRCS’s Corona Care Hospital in 
Rawalpindi, Pakistan, by setting up a special ward and 
covering its operating expenses for 6 months.

Procter & Gamble
P&G has supported COVID-19 relief efforts in Pakistan 
by contributing P&G products (Safeguard, Always, 
Pampers, H&S, Ariel), sanitizers, PPE suits and masks, in 
partnership with the government and UNICEF. 
Additionally, P&G brands such as Safeguard and Head 
& Shoulders have partnered with the Ministry of Health 
to create awareness about health and hygiene practices 
through public service messages on topics such as 
handwashing, social distancing and wearing masks.

Philip Morris (Pakistan) Ltd.
In addition to contributing to the Prime Minister’s 
COVID-19 Relief Fund, PMPKL partnered with Kashf 
Foundation & Shewa Educated Social Workers 
Association (SESWA) to provide relief to vulnerable 
groups, affected by COVID-19, distributing food 
rations and hygiene kits with active participation from 
our employees, impacting more than 30,000 people. 
In collaboration with Greenstar Social Marketing, 
PMPKL supported the screening of COVID-19 at the 
community level focusing especially on high risk 
individuals. This intervention assisted in determining 
the number of potential COVID-19 cases in smaller 
communities and facilitate health authorities to take 
any preventive measures to limit the spread of the 
disease. Furthermore, PMPKL partnered with Paiman 
Alumni Trust to distribute 35,000 PPEs in various 
parts of the country. 

Rafhan Maize
The Company donated PKR 1 Million to be spent at 
Indus hospital’s discretion towards the treatment of 
COVID-19. Furthermore, 200 families severely 
impacted due to COVID-19 were supported with 

food ration bags – cumulatively worth PKR 700,000 – 
in Sindh through the local government, Jamshoro. 
Additionally, 500 families impacted by COVID-19 
were supported with ration bags – cumulatively worth 
PKR 1,575,000 – in Faisalabad through Akhuwat 
Foundation. The Company also spent PKR 1,460,000 
to support Allied Hospital, Faisalabad with the 
purchase of 4 High Flow Oxygen Therapy units for 
COVID-19 treatment. 

S&P Global

As a socially responsible organization, and 
recognizing the need of giving back to the 
community in unprecedented times of COVID -19, 
S&P Global Pakistan responded by partnering up with 
Akhuwat to support vulnerable families with daily 
income and food support and Shaukat Khanum 
Memorial Cancer hospital and Research Center 
(SKMCHRC) to support vulnerable frontline health 
workers. In addition, S&P Global Pakistan contributed 
to the safety of frontline workers by donating 1000 
face masks to local hospitals in Islamabad. 

Systems Limited

During COVID, due to lack of funds, Jinnah Hospital 
was facing hurdles in providing medicines and 
treatment expenses to patients. Hence, Systems Ltd. 
took the initiative to provide funds in order to meet 
the shortfall. 

3M Pakistan
3M employees responded early and rapidly to the 
pandemic, supplying critical products to dedicated 
frontline health care workers and first responders. In 
January last year, the Company ramped up production 
to full capacity at factories making N95 respirators in 
the U.S. and around the world – doubling production 
within two months. By the end of the year, 3M had 
manufactured 2 billion respirators globally – more than 
three times the amount produced in 2019. 

3M has responded with cash and product donations 
since the COVID-19 outbreak began – including 
respirators, surgical masks and hand sanitizer – through 
local and global humanitarian aid partners.

3M supported the United Nations designation of 
December. 27 as the International Day of Epidemic 
Preparedness and joined the intergovernmental 
organization in its effort to raise awareness of epidemic 
preparedness using science-based information and best 
practices for disease prevention and response. 
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During the pandemic, 3M worked closely with 
governments and the private sector in over 70 
countries to assist in efforts to help protect citizens, 
health care workers, first responders, and essential 
workers against COVID-19. In many of those countries, 
over the last two decades, 3M has worked on epidemic 
preparedness and response initiatives including PPE 
stockpiling programs.

Teradata Global
As a part of our COVID-19 initiatives, the Company 
distributed 300 boxes of cooked food to the needy, 
specifically targeting individuals and families whose 
livelihood had been affected, delivering 182 ration 
packages throughout the country. The packages 
included basic kitchen and hygiene items that would 
support a family for over 30 days at least. To increase 
reach, the company collaborated with Al-Khidmat and 
Green Volunteers to distribute several ration packages 
and PPE kits for doctors and hospital staff working in 
Covid wards. Another facet of COVID-19 was the 
deficiency of blood supplies for patients going through 
diseases including and not limited to thalassemia. TD  
contributed by running a blood donation campaign in 
collaboration with Shaukat Khanum Memorial Hospital 
for patients suffering with thalassemia.

TRG
As part of its COVID-19 measures, Ibex contributed 
PKR 2,664,648 its to Deaf Reach for strengthening 
their operations, medical care and support system, 
and providing children with 50 workstations (with 
4GB RAM and 500GB Hard Drive) to make online 
education accessible and healthcare effective. An 
exhibition showcasing various items made by children 
was also organized for fundraising.

Ibex also supported the purchase of COVID-19 
testing kits during the peak of April/May 2020 for 
Shaukat Khanum through a generous donation of 
PKR 1,259,716.

Moreover, Ibex has contributed PKR 11,433,091 
towards its employees’ welfare. This includes 
additional coverage beyond the primary insurance for 
testing and hospitalization cases related to 
COVID-19.

UPS 

UPS announced the successful delivery of the first 
batches of the Pfizer-BioNTech COVID-19 vaccine, from 
Europe, in Saudi Arabia, Qatar and Jordan, to support 
the governments’ fight against the pandemic.

UPS has been at the forefront of the COVID-19 fight 
since February 2020, and has also supported in 
distributing millions of diagnostic test kits and 
biological samples for COVID-19.  Middle East region 
is the first after North America where UPS has 
supported vaccine delivery.

Rachid Fergati, UPS Managing Director for Middle East 
and Indian subcontinent said, “We are honored to 
support Saudi Arabia, Qatar and Jordan’s fight against 
the COVID-19 pandemic. Our teams have been 
working around the clock to deliver these temperature 
sensitive vaccines from Brussels to Middle East-based 
medical facilities in less than 24 hours. This is a 
reflection of our commitment to deliver what matters 
to people and communities that need it most. We have 
the expertise to meet the demands of the highly 
regulated, complex requirements of these 
pharmaceuticals and look forward to collaborating with 
our global public and private partnerships to distribute 
the vaccine all over the world.”

During the pandemic, 3M worked closely with 
governments and the private sector in over 70 
countries to assist in efforts to help protect citizens, 
health care workers, first responders, and essential 
workers against COVID-19. In many of those countries, 
over the last two decades, 3M has worked on epidemic 
preparedness and response initiatives including PPE 
stockpiling programs.

Teradata Global
As a part of our COVID-19 initiatives, the Company 
distributed 300 boxes of cooked food to the needy, 
specifically targeting individuals and families whose 
livelihood had been affected, delivering 182 ration 
packages throughout the country. The packages 
included basic kitchen and hygiene items that would 
support a family for over 30 days at least. To increase 
reach, the company collaborated with Al-Khidmat and 
Green Volunteers to distribute several ration packages 
and PPE kits for doctors and hospital staff working in 
Covid wards. Another facet of COVID-19 was the 
deficiency of blood supplies for patients going through 
diseases including and not limited to thalassemia. TD  
contributed by running a blood donation campaign in 
collaboration with Shaukat Khanum Memorial Hospital 
for patients suffering with thalassemia.

TRG
As part of its COVID-19 measures, Ibex contributed 
PKR 2,664,648 its to Deaf Reach for strengthening 
their operations, medical care and support system, 
and providing children with 50 workstations (with 
4GB RAM and 500GB Hard Drive) to make online 
education accessible and healthcare effective. An 
exhibition showcasing various items made by children 
was also organized for fundraising.

Ibex also supported the purchase of COVID-19 
testing kits during the peak of April/May 2020 for 
Shaukat Khanum through a generous donation of 
PKR 1,259,716.

Moreover, Ibex has contributed PKR 11,433,091 
towards its employees’ welfare. This includes 
additional coverage beyond the primary insurance for 
testing and hospitalization cases related to 
COVID-19.

UPS 

UPS announced the successful delivery of the first 
batches of the Pfizer-BioNTech COVID-19 vaccine, from 
Europe, in Saudi Arabia, Qatar and Jordan, to support 
the governments’ fight against the pandemic.

UPS has been at the forefront of the COVID-19 fight 
since February 2020, and has also supported in 
distributing millions of diagnostic test kits and 
biological samples for COVID-19.  Middle East region 
is the first after North America where UPS has 
supported vaccine delivery.

Rachid Fergati, UPS Managing Director for Middle East 
and Indian subcontinent said, “We are honored to 
support Saudi Arabia, Qatar and Jordan’s fight against 
the COVID-19 pandemic. Our teams have been 
working around the clock to deliver these temperature 
sensitive vaccines from Brussels to Middle East-based 
medical facilities in less than 24 hours. This is a 
reflection of our commitment to deliver what matters 
to people and communities that need it most. We have 
the expertise to meet the demands of the highly 
regulated, complex requirements of these 
pharmaceuticals and look forward to collaborating with 
our global public and private partnerships to distribute 
the vaccine all over the world.”

A L L I A N C E S
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“We are honored to work with UPS Healthcare 
partners in other countries to help deliver what matters 
in these times.”

UPS is prepared to continue delivery of the Pfizer 
vaccine, as well as future vaccines all around the world 
as authorization is granted and services are needed.

ABC
ABC commends the efforts of healthcare professionals 
and first responders fighting against COVID-19. Their 
safety and protection are of the utmost importance and 
so, in June of 2020, The American Business Council of 
Pakistan donated 500 PPE Kits provided by DuPont 
Pakistan to the Director General Pakistan Rangers 
(Sindh).

“We are honored to work with UPS Healthcare 
partners in other countries to help deliver what matters 
in these times.”

UPS is prepared to continue delivery of the Pfizer 
vaccine, as well as future vaccines all around the world 
as authorization is granted and services are needed.

ABC
ABC commends the efforts of healthcare professionals 
and first responders fighting against COVID-19. Their 
safety and protection are of the utmost importance and 
so, in June of 2020, The American Business Council of 
Pakistan donated 500 PPE Kits provided by DuPont 
Pakistan to the Director General Pakistan Rangers 
(Sindh).

A L L I A N C E S
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The American Business Council of 
Pakistan’s donation to the Prime Minister’s 
Corona Relief Fund

As the 
Coronavirus 
engulfed the 
country faster 
than it could have 
been prevented, 
the Government 
of Pakistan, under 
the leadership of 
Prime Minister 
Imran Khan, 
created the Prime 
Minister’s Corona 
Relief Fund to 
alleviate the 
effects of the 
pandemic.

The American Business Council of Pakistan actively 
collected funds for donation. In addition to our 
members’ own CSR relief efforts, they generously 
contributed to the PM’s Corona Relief Fund through 
ABC’s platform. 

On 31st August 2020, a delegation from The Council 
- led by President Adnan Asad - visited the Prime 
Minister in Islamabad to personally handover Rs. 17.5 
million raised by our members. 

We would like to acknowledge and appreciate the 
donations from the following member companies:

Gray Mackenzie Restaurants International Ltd. (KFC) 7,500,000
Venus Pakistan (Pvt.) Ltd. 1,250,000
Philip Morris (Pakistan) Ltd. * 1,000,000
Prestige Communications (Pvt.) Ltd. (APCO) 1,000,000
Chubb Insurance Pakistan Ltd.      1,000,000
3M Pakistan (Pvt.) Ltd          500,000
Captain-PQ Chemical Industries (Pvt.) Ltd. 500,000
Continental Biscuits Ltd 500,000
Crescent Bahuman Limited 500,000
Muller & Phipps Pakistan (Pvt.) Ltd. 500,000
Pfizer Pakistan Ltd. 500,000
Procter & Gamble Pakistan (Pvt.) Ltd. 500,000
Rafhan Maize Products Co. Ltd. 500,000
Siza Foods (Pvt.) Ltd. (McDonald’s) 500,000
Systems Ltd. 500,000
The Coca-Cola Export Corporation 500,000
TRG (Pvt.) Ltd. 250,000
Total Rs. 17,500,000

The American Business Council of 
Pakistan’s donation to the Prime Minister’s 
Corona Relief Fund

As the 
Coronavirus 
engulfed the 
country faster 
than it could have 
been prevented, 
the Government 
of Pakistan, under 
the leadership of 
Prime Minister 
Imran Khan, 
created the Prime 
Minister’s Corona 
Relief Fund to 
alleviate the 
effects of the 
pandemic.

The American Business Council of Pakistan actively 
collected funds for donation. In addition to our 
members’ own CSR relief efforts, they generously 
contributed to the PM’s Corona Relief Fund through 
ABC’s platform. 

On 31st August 2020, a delegation from The Council 
- led by President Adnan Asad - visited the Prime 
Minister in Islamabad to personally handover Rs. 17.5 
million raised by our members. 

We would like to acknowledge and appreciate the 
donations from the following member companies:

Gray Mackenzie Restaurants International Ltd. (KFC) 7,500,000
Venus Pakistan (Pvt.) Ltd. 1,250,000
Philip Morris (Pakistan) Ltd. * 1,000,000
Prestige Communications (Pvt.) Ltd. (APCO) 1,000,000
Chubb Insurance Pakistan Ltd.      1,000,000
3M Pakistan (Pvt.) Ltd          500,000
Captain-PQ Chemical Industries (Pvt.) Ltd. 500,000
Continental Biscuits Ltd 500,000
Crescent Bahuman Limited 500,000
Muller & Phipps Pakistan (Pvt.) Ltd. 500,000
Pfizer Pakistan Ltd. 500,000
Procter & Gamble Pakistan (Pvt.) Ltd. 500,000
Rafhan Maize Products Co. Ltd. 500,000
Siza Foods (Pvt.) Ltd. (McDonald’s) 500,000
Systems Ltd. 500,000
The Coca-Cola Export Corporation 500,000
TRG (Pvt.) Ltd. 250,000
Total Rs. 17,500,000

Mr. Adnan Asad presenting cheque of 
ABC donation to the Prime Minister

Prime Minister of Pakistan with the ABC Executive Committee Members

*PMI directly donated Rs. 20M in addition to the above
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A G R I C U LT U R E  A N D  F O O D  /  B E V E R A G E S 
S U B C O M M I T T E E

Mr. Ahsan Sarwar                                                                                             
Executive Director
Al-Hamd International Container Terminal (Pvt.) Ltd.

Mr. Muhammad Owais Siddiqui                                                               
Country Business Lead - Nutrition & Biosciences
DuPont Pakistan Operations (Pvt.) Ltd.                                                     

Mr. Azeem Khan Niazi
Public Affairs, Science & Sustainability Lead
Monsanto Pakistan / Bayer Pakistan – Crop Science

Mr. Arshad Shafiq
Country Leader, Pakistan
Corteva Agriscience Pakistan Limited

Mr. Ahsan Mehmood
Business Development Manager
Cargill Pakistan Holdings (Pvt.) Ltd.

Mr. Muhammad Ali Aamir
CGA Manager
Mondelez Pakistan Ltd.

Mr. Khurram Shah
Head of Public Policy & Government Affairs
Pepsi-Cola International (Pvt.) Ltd.

Terms of Reference:

1. Co-ordinate with members relating to the 
Agriculture and Food / Beverages sectors. Identify 
& define major issues pertaining to these sectors.

2. Develop a position paper on the issues identified 
and engage the relevant stakeholders.

The activities of the Subcommittee are 
summarized below:

During the initial meetings of the Subcommittee, it was 
announced that the matter of phytosanitary certificate 
has been taken up with the Ministry of Commerce, and 
was also discussed with the concerned Minister. The 

matter was officially resolved and closed this year. 
The Chairman and President - along with relevant ABC 
members - engaged with the Ministry of Commerce to 
streamline and encourage bulk imports of food 
products, to develop the down stream packaging 
industry, which will result in attracting basic 
manufacture industry once scale has been achieved.

The President engaged with the Board of Investment, 
FBR and Ministry of Finance to establish Pakistan as a 
consolidation hub in the region. This proposal is now 
approved and in the final stages. 

The President proposed to the Government to 
establish warehouses in major cities of USA to help the 
SME sector export products in consolidated 
containers. The Prime Minister extended full support 
and the first of the six proposed warehouses has 
become operational effective march 2020, in 
Jacksonville P.I.E.C.C. (Pakistan Import Export 
Consolidation Center).

Members of the subcommittee were also informed 
that raiding international food chains and service 
providers by Punjab Food Authorities without any 
protocol or business courtesy has already been taken 
up at the Federal Government level.  An official 
request to the authorities to follow protocols before a 
raid was made during the Executive Committee’s visit 
to Islamabad in February 2020. It was resolved that 
going forward the PFA will get the concerned officers 
trained and educated as to how to inspect and license 
international facilities.

Furthermore, this subcommittee played a pivotal role in 
rationalizing the Punjab Finance Bill, 2020, which sought 
to amend Punjab Sales Tax on Restaurant Services. The 
Amendment dictated a 5% tax if services were paid for 
via debit/credit cards, and 16% otherwise. The decision 
entailed grave financial and logistical challenges to the 
Restaurant Industry, and on 25th June 2020, an ABC 
delegation – led by the ABC President and Chairman 
Adnan Asad (CEO Venus Pakistan) – convened with the 

Chairman

Members

Mr. Adnan Asad
Chief Executive Officer
Venus Pakistan (Pvt.) Ltd.

Co-Chairman
Mr. Usman Qayyum
Chief Executive & Managing Director
Rafhan Maize Products Co. Ltd.
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Punjab Revenue Authority to highlight the practical 
implications of the Bill. 

Efforts of ABC proved successful and on 29th 
September 2020, PRA issued an official notification 
exempting applicants from the Amendment.

Message from the Chairman
Despite the pandemic, I am proud that this 
subcommittee persevered in the face of extraordinary 

circumstances. Perseverance commands success and 
going forward, we will continue advocating for 
international food chains and service providers from 
the platform of The American Business Council of 
Pakistan to promote a business climate that is 
conducive to economic development and foreign 
investment in the country. 
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Mr. Tabish Aseem Farid
Director Finance
Abbott Laboratories (Pakistan) Ltd.

Mr. Muhammad Ahsan
Assistant Manager, Finance & Taxation
Cargill Pakistan Holdings (Pvt.) Ltd.

Mr. Adeel Shahid
VP & Head of Public Affairs
Citibank

Mr. Agha Shah Walliullah
Associate Director - Legal & Corporate
Colgate-Palmolive (Pakistan) Ltd.

Mr. Muhammad Shahid Moten
Associate Finance Director
Eli Lilly Pakistan (Pvt.) Ltd.

Mr. Muhammad Ali Baig
Accounting & Ext Reporting Lead
Mondelez Pakistan Ltd.

Mr. Khurram Shah
Head of Public Policy & Government Affairs
Pepsi-Cola International (Pvt.) Ltd.

Mr. Abdullah Saleh
Tax Manager
Procter & Gamble Pakistan (Pvt.) Ltd.

Mr. Asim Saeed Khan
CEO
Shipco Transport Pakistan (Pvt.) Ltd.

Mr. Junaid Jadoon
Senior Practice Manager – Data Engineering
Teradata Global Consulting Pakistan (Pvt.) Ltd.

Mr. Muhammad Kamran Amin
Financial Controller
Al-Hamd International Container Terminal (Pvt) Ltd.

Mr. Mahad Hafeez
Chief Financial Officer
Chubb Insurance Pakistan Ltd.

Mr. Gulzeb Khan
Chief Financial Officer
Citibank, N.A.

Mr. Jawaid Siddiqui
Manager Finance & Company Secretary
DuPont Pakistan Operations (Pvt.) Ltd.

Mr. Syed Muhammad
Chief Financial Officer
IBM

Mr. Kashif Shafi
Finance Director
Pfizer Pakistan Ltd.

Mr. Farhan Ahmed
Head of Fiscal & Regulatory Affairs
Philip Morris (Pakistan) Ltd.

Mr. Muhammad Asdaf
Chief Financial Officer
Rafhan Maize Products Co. Ltd.

Ms. Roohi Khan
Chief Financial Officer
Systems Ltd.

Terms of Reference:

1. Identify and develop positions on major issues 
relating to Finance and Taxation.

2. Develop ABC proposals for the Federal Budget and 
Provincial Budget.

3. Regular interaction with the policy makers and 
government regulatory bodies on quarterly basis 
with the following;

Chairman

Members

Mr. Khurram Mohammad Qamar
Director External Affairs
Philip Morris (Pakistan) Ltd.

Co-Chairman
Mr. Tariq Khan
Director Finance & Company Secretary
Muller & Phipps Pakistan (Pvt.) Ltd.
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 - Member Policy Board
 - Federal Board of Revenue
 - Securities & Exchange Commission of Pakistan
 - Pakistan Customs
 - Sindh Revenue Board

4. Study major Government policy directives on 
various matters relating to Finance and Taxation 
concerning members of ABC and the American 
Business Community at large.

Ensure a level playing field for member companies by 
actively perusing indiscriminately rules and regulations.

The activities of the Finance & Taxation 
Subcommittee are summarized below:

The Finance & Taxation Subcommittee sought input 
from ABC members to prepare an all-inclusive 
proposal for the Federal Budget 2020-21.  The ABC 
submitted its proposals relating to tax and procedural 
issues to the Federal Board of Revenue (FBR), Ministry 
of Finance and Ministry of Commerce on February 
11th, 2020.

ABC continues to strive for a robust, business friendly 
and transparent taxation environment and in this 
regard, we believe:

• Documentation of economy is critical for 
broadening of the tax base;

• Tax regime should be easy to comply with thereby 
reducing administrative burden on the tax payers;

 
• There must be consensus and alignment amongst 

the federal and provincial tax authorities; 

• Moderate tax rates promote tax compliance and 
reduces the incidence of and incentives for tax 
evasion; and 

• Focus should be on direct instead of indirect 
taxation.

The Federal Budget 2020-21 proposals covered the 
following aspects: 

Ease of Doing Business

 1. Multiple audits conducted in the same year
 2. Advances included in the definition of supply

 3. Input sales tax on services from non-residents
 4. Transaction with Afghan Refugee Holder Card 

(ARH)
 5. Time duration for return filing
 6. Quantity and UOM as mandatory fields in sales 

tax return
 7. Exemption certificate of approved Provident 

and Gratuity Funds
 8. Tax Challans – Computerized Payment Receipt 

(CPR)
 9. Crest notices
 10. Administrative services rendered outside 

Pakistan
 11. Worker Profit Participation Fund (WPPF)
 12. Confusion between Federal WWF and Sindh 

WWF
 13. CNIC wise entry on FBR web portal
 14. Alternate Dispute Resolution Committee
 15. Tax credits to boost investments
 16. Restoration of Section 65B

Broadening of Tax Base

 17. Minimum Tax
 18. Unmanufactured tobacco tax

Supporting Local Industry

 19. Exemption period for IT startups
 20. Information Technology and telecom related 

imports
 21. Illicit cigarette trade and excise duty
 22. Commission income from services
 23. Income-tax withholding on services
 24. Incorrect formula to compute commission
 25. Minimum value addition tax
 26. Reduction in useful life of IT related intangible 

assets
 27. Payment for goods, services and contracts
 28. Computation of tax liability of banks

On 21st March, 2020, ABC met with Secretary Finance: 
Mr. Naveed Kamran to put forth its proposals for the 
Federal Budget. The meeting, held in Islamabad, 
proved lucrative and ABC was assured that the issues 
raised will be resolved by the concerned Ministries as 
well as the Federal Board of Revenue.
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Message from the Chairman

It is indeed a moment of profound pleasure for me to 
share that this year has been unlike any other. While 
the year brought a unique set of challenges, it was also 
inundated with achievements and successful engage-
ments at the highest level of the country.

With repeated access to stakeholders at the top 
government offices including the Prime Minister’s 
office, Minister of Finance, Secretary Finance, and 
Chairman FBR, the proposals put forth by the Ameri-
can Business Council, were actively acknowledged and 
sought after for their value in addressing key economic 
issues faced by businesses operating in Pakistan. 

As I share my exultant pride in the achievements of the 
sub-committee and the proposals it was able to get 
across, I would also highlight here that these feats 
could not have been possible at this unprecedented 
scale without the valuable input of member companies 
in identifying challenges from various sectors which I 
am certain they will continue to do. Even though the 
bar has been set particularly high with the outcomes of 
this year, I have full confidence in the new executive 
committee to continue delivering on a similar upward 
trajectory.
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Mr. Zahid Hussain
Director Materials Management, Abbott
Abbott Laboratories (Pakistan) Ltd.

Mr. Mehmood Ul Haq
Trade Head
Citibank, N.A.

Mr. Muhammad Owais Siddiqui
Country Business Lead – Nutrition & Biosciences
DuPont Pakistan Operations (Pvt.) Ltd.

Ms. Sarwat Akhoond
CS&L Manager
Mondelez Pakistan Ltd.

Mr. Farhan Ahmed
Head of Fiscal & Regulatory Affairs
Philip Morris (Pakistan) Ltd.

Mr. Muhammad Asdaf
Chief Financial Officer
Rafhan Maize Products Co. Ltd.

Mr. Ahsan Sarwar
Executive Director
AL-HAMD International Container Terminal (Pvt.) Ltd.

Mr. Agha Shah Walliullah
Associate Director - Legal & Corporate
Colgate-Palmolive (Pakistan) Ltd.

Mr. Muhammad Ilyas
Global Technology Services Manager
IBM

Mr. Muhammad Ali Aamir
CGA Manager
Mondelez Pakistan Ltd.

Ms. Kiran Bilgrami
International Trade Leader
Procter & Gamble Pakistan (Pvt.) Ltd.

Terms of Reference:

1. 1. Study major Government policies relating to 
Trade, Industry (incl. Import & Export), and 
Environment impacting members of the ABC and 
the American business community at large.

2. Identify and develop positions on major issues 
relating to Government procedures, policies and 
enactments affecting Trade, Industry, etc.

3. Develop ABC suggestions for Import and Export 
Policies and the overall Trade Policy

4. Ensure a level playing field for member companies 
in trade & industry by lobbying for the removal of 
discriminatory rules and regulations, such as the 
issue of tariff rates on natural gas.

The activities of the Industry and Trade are 
summarized below:

ABC Suggestions for the Trade Policy 
2020-21:

The Sub-Committee took charge of making a proposal 
for the Trade Policy 2020-21. The challenges and 
concerns received from members of diverse industries 
were taken into account to draft recommendations for 
the Federal Government. 

The following policies and measures were deemed 
most impactful in their respective industries, and were 
included in the suggestions:

• Insurance
 1. Permit Branches of International Companies / 

Attract FDI in Insurance Sector
 2. Prequalification of Reinsurers by State Reinsurer
 3. Need for Holistic Approach to Regulations by SBP 

and SECP / Reinsurance from Regional Countries

Chairman

Members

Mr. Irshad Ali Kassim
Chairman
Karam Ceramics Ltd.

Co-Chairman
Mr. Nabeel Turabi
Property & Casualty Manager
Chubb Insurance Pakistan Ltd.
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• Beverage

1. Federal Excise Duty (FED) on Beverages
2. Groundwater Extraction Charges
3. Counterfeit Products

• Ceramics

 1. Additional Duty on Raw Material
 2. Abolishment of Turnover Tax
 3. Sales Tax
 4. Tariff Rates of Gas and Electricity
 5. Regulatory Duty
 6. Privileges export orient industries V/s. Local 

Manufacturers
 7. Gas production in Sindh
 8. GIDC Waiver
 9. Infrastructure of Roads
 10. Dealing with Numerous Agencies in Sindh
 11. Framing ‘Robust’ Industrial Policy
• Pharmaceutical

 1. Registration of new medicines and approval of 
Hardships

 2. Speedy registrations of SRA (Stringent 
Regulatory Authority) approved medicines

 3. Generics Registration

• Ease of Doing Business

Documentation with SECP, SRB, FBR, etc.

The Executive Committee met with The President and 
several Senior Government Officials in Islamabad on 
11th February, 2020. Recommendations for Trade 
Policy 2020-2021 were hereby submitted to the 
Ministry of Commerce. Most of the issues raised were 
addressed and taken into consideration.

Message from the Chairman

It’s been an honor to have served as the Chairman for 
The American Business Council’s Industry and Trade 
Subcommittee. It’s a shame that COVID-19 slowed 
down our progress, and there are still issues pending 
to be resolved, such as the turnover tax of 1.5% and 
the non-zero rate of import duty on raw materials.

Despite that, I am proud of all that the subcommittee 
was able to achieve, and I thank both: the members of 
The Council for bringing these issues to light, as well 
as the Government for considering our 
recommendations.
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Ms. Seema Khan
Director Regulatory Affairs
Abbott Laboratories (Pakistan) Ltd.

Mr. Shaharyar Siddiq
Head of Legal
Citibank

Dr. Raza Saeed Abbas
Medical Lead
Eli Lilly Pakistan (Pvt.) Ltd.

Mr. Omar Callea
Legal Counsel
Mondelez Pakistan Ltd.

Mr. Azeem Khan Niazi
Public Affairs, Science & Sustainability Lead
Monsanto Pakistan / Bayer Pakistan – Crop Science

Mr. Rashid Rahim
Manager Government Affairs
Philip Morris (Pakistan) Ltd.

Mr. Riaz Ahmed (backup for IPR)
Brand Protection Leader
Procter & Gamble Pakistan (Pvt.) Ltd.

Mr. Asim Saeed Khan
Chief Executive Officer
Shipco Transport Pakistan (Pvt.) Ltd.

Mr. Marazban Mavalvala
Executive Director
Al-Hamd International Container Terminal (Pvt.) Ltd.

Mr. Jawaid Siddiqui
Manager Corporate Finance & Company Secretary
DuPont Pakistan Operations (Pvt.) Ltd.

Ms. Aiza Khawaja
Attorney Legal
IBM

Mr. Muhammad Ali Aamir
CGA Manager
Mondelez Pakistan Ltd.

Ms. Sana Iftikhar
Legal Director
Pfizer Pakistan Ltd.

Mr. Tallal Hakeem
Regulatory and Government Affairs leader
Pioneer Pakistan Seed Ltd.

Ms. Mariam Anwar (backup for Legal)
Associate Legal Counsel
Procter & Gamble Pakistan (Pvt.) Ltd.

Mr. Umar Wattoo
Head of Public Sector
Systems Ltd.

Terms of Reference:

1. Identify key IPR and counterfeit issues impacting 
ABC members and work on programs and actions 
intended to influence legislation & enforcement 
relating to IPR in both Pakistan and the U.S.

2. Raise awareness on illicit trade, IPR violation and 
Counterfeit and its impact on government 
revenues, product quality and consumer health & 
safety.

3. Create a liaison with relevant government offices 
both provincial & federal and establish a platform 
for engagement for ABC and its members.

4. Advise on matters having legal implications for ABC 
members and the Chamber.

The activities of the Subcommittee are 
summarized below:

In the preliminary meetings of the Subcommittee, Ms. 
Amar Abbasi solicited recommendations and 
legislative challenges faced by the general 
membership. These highlights were thereafter collated 

Chairperson

Members

Ms. Amar Abbasi
Head of Legal and Government 
Relations Leader
Procter & Gamble Pakistan (Pvt.) Ltd.

Co-Chairman
Mr. Agha Shah Walliullah
Associate Director - Legal & Corporate
Colgate-Palmolive (Pakistan) Ltd.
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to be presented to the Government of Pakistan at 
ABC’s annual visit to Islamabad.  

Furthermore, members discussed the action plan of 
the Subcommittee. It was suggested the  ABC invite 
the following guest speakers:

 1. Director General Pakistan Rangers Sindh
 2. Director General FIA
 3. IG Police Sindh
 4. Mr. Faisal Ghani (Expert on Labor and Industrial 

Laws)

It was decided that Subcommittee meetings would be 
held every alternate month alongside guest speaker 
sessions.  In the month of March, Mr. Faisal Mahmood 
Ghani, Expert on Labor and Industrial Laws was invited 
to give an in-person review to member companies on 
the 18th amendment and impact of labor laws’ 
devolution to the provinces.  It was proposed to have a 
speaker session in May/June with a government 
stakeholder and in July / August with a Legal Expert.

However, Covid-19 took over the world as of 
September 2020 and severely impacted businesses 
worldwide. All tentative plans and initiatives, including 
the ABC’s visit to Islamabad, were put on hold as 
member companies focused internally and externally 
on key business challenges, in an effort to find best 
ways to counter the implications of the Pandemic. The 
subcommittee, therefore, couldn’t turn its goals into 
realities in 2020. 

Message from the Chairperson 

2020 will be remembered as a year of unprecedented 
challenges. With Covid-19 lockdowns impacting 
businesses around the globe as well as in Pakistan, this 
year our members faced unique trials in terms of 
business continuity, the safety and security of their 
people, and adapting to a virtual landscape of 
connectivity. For most companies, the first wave of 
lockdown brought a ban on transport and sale of their 
products / services. Amongst others, there was a 
revived focus on the subject of mental wellness of 
employees as people struggled with unique challenges 
in working from home: isolation, loneliness, added 
responsibilities, and stressful work-life balance. 

During these trying times, we all had to make the 
difficult decision of cutting back on meetings and 
connects that were not the most pressing urgency of 

the moment. As a result, the Subcommittee was not 
able to deliver on its scheduled agenda for the year. 
What matters however is that we delivered the year 
with safety and security of our people and our 
businesses, and in the year that this was, that is no 
small feat.

While we do not know what 2021 and the coming 
year(s) are to bring, few things are for certain: i) there 
will likely be increased legal and government lobbying 
challenges on vaccination program roll-outs; ii) travel 
will continue to be a challenge; iii) the virus continues 
to mutate; iv) there may be more pandemic waves and 
lockdowns we should gear ourselves for; and finally v) 
connectivity will continue to be a challenge, albeit one 
we now find ourselves better prepared for. 

With this in mind, we should unite in our strengths. In 
the year(s) to come, the Subcommittee should partner 
and rise in the challenges our members face. Together, 
we can overcome most uncertainties ahead.

We wish our members safety and health in the times to 
come, and a very productive year ahead.
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Mr. Nadeem Elahi
Managing Director
TRG (Pvt.) Ltd.

Mr. Shoaib Qureshi
Client Technical Leader - Financial Markets
IBM

Mansoor Khan
IT Lead
Mondelez Pakistan Ltd.

Mr. M. Adil Hussain
Manager Digital Platforms
Philip Morris (Pakistan) Ltd.

Mr. Naveed Anwer
Senior Practice Manager – Data Engineering
Teradata Global Consulting Pakistan (Pvt.) Ltd.

Ms. Rabiya Rizvi
Cash Head
Citibank

Ms. Mahvish Atif
SMC Corp Lead
Microsoft Corporation

Mr. Jawed Rasheed
Digital Client Partner (Pakistan)
Pfizer Pakistan Ltd.

Mr. Ghufran Usmani
Head of Infrastructure
Systems Ltd.

Terms of Reference:
1. Promote an effective understanding of Privacy, 

Cybersecurity, and Data Security (physical & cloud) 
amongst IT & Innovation stakeholders in Pakistan.

2. Engage with Public and Private entities to improve 
Pakistan’s Ease of Business by focusing on the 
following themes:

 a. Create business friendly environment (Policy, 
Licensing, Regulation & ACTs) 

 b. Enhanced Physical Access to Pakistan (Visa 
Processes, Risk perception)

 c. Streamline IT exports and imports
 d. Attract greater FDI on the back of material 

improvement in Ease of Business

3. Both new and existing business models depend on 
the sensible Tax regimes that have a long-term 
view on emerging sectors and business models. 
This Subcommittee will work with the Government 
to achieve IT & Innovation friendly Tax frameworks.

4. Payments is core to IT & Innovation, an area where 
this Subcommittee will work with members and 
external stakeholders to achieve a payments 
friendly environment in Pakistan.  This will include: 

a. B2B and B2C payments, including digital payments
b. Requisite framework and transaction clarity for 

offshore companies

5. Growing the local IT industry and fostering 
innovative partnerships (Universities, Vocational 
Trainings) to improve human capital and promote 
entrepreneurship. 

6. Create seamless and effective mechanisms for this 
Subcommittee to engage and integrate with the IT 
& Innovation Task Forces and Ecosystem, including 
public, private, and international stakeholders.

The activities of the Subcommittee are 
summarized below:

Mr. Asif Peer began his tenure as the Chairman of this 
Subcommittee by pointing out the immense potential 
that the IT sector has to offer, and devised strategies 
on how we can utilize ABC’s platform to increase IT 
export. Mr. Asif elaborated that the industry is currently 
worth a Billion USD, and employs about 30% of the 
active population: solidifying Pakistan’s worth in the 
sector of Information Technology.  

Chairman

Members

Mr. Mohammad Asif Peer
Chief Executive Officer
Systems Ltd.

Co-Chairman
Mr. Jibran Jamshad
Country Education Lead
Microsoft Corporation
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The Chairman expressed his ambition and goal to 
ensure Pakistan becomes known to the world as an 
emerging IT industry. We offer the same quality, albeit 
on a relatively smaller scale, that India does and we 
need to capitalize on it. A good start, the chairman 
determined, was with the ABC and its members that 
include some of the biggest technological 
multinationals. The subcommittee thereafter set off to 
prepare a much more strategically holistic narrative of 
Pakistan for our members to share with their regional 
offices.   

IT export industry generates employment 
opportunities which in turn translate into economic 
prosperity. This is why, it’s imperative – Mr. Asif Peer 
expressed – to focus on generating demand over 
creating supply because the resources already exist in 
Pakistan. Mr. Asif Peer encouraged members to share 
their challenges, as well as their milestones. Working 
with the Government to find solutions to matters 
concerning taxation, automation, licensing, etc will be 
better for both parties: it will help alleviate challenges 
faced by current IT businesses, and will increase ease 
of doing business for foreign investors.  

Mr. Nadeem Elahi, co-chair, further agreed with Mr. 
Asif’s approach, and reiterated the need to highlight 
the benefits and specifications of our technological 
exports to bring forth awareness about opportunities 
in the country. ABC currently has leading research and 
development companies as its members, who have the 
capacity of data to facilitate our research of promoting 
the resilience of Pakistan’s Economy. 

All matters discussed and solicited were collated and 
presented to the Government of Pakistan in ABC’s 
annual visit to Islamabad in February, 2020. The 
relevant Government authorities actively took 
initiatives to convey Pakistan’s possibilities and the 
untapped market. 

Message from the Chairman

There are key areas that needs imperative attention, 
enlisted below:

1) The key principles of data protection are to 
safeguard and make available data under all 
circumstances. Digital information offers businesses 
huge potential, but owing to the increased use of 
personal data, it also creates vulnerabilities and 
interdependencies between two previously discrete 

threats – data privacy and security. Hence, there is 
an imperative need to develop and promote an 
understanding of Cybersecurity, Privacy, and Data 
Security. 

2) The Pakistani e-commerce market has come a long 
way. However, payments and logistics remain the 
biggest challenges for the companies until date. 
Many of the concurrent issues can be resolved if 
effective government support and incentives are 
put in place. There is a dire need to devise to 
develop and execute responsive check out user 
experiences. 

3) It is crucial to achieve friendly Tax frameworks to 
promote the IT industry in Pakistan that positively 
affects the emerging businesses: 

 1) Double Taxation on Sale of Software and License

  Sale of License and Software (Customized and 
Off the self), whether trading or otherwise 
whether to classify as goods or services needs to 
be clearly defined in law as both Provinces and 
Federal Board of Revenue tend to claim their tax 
right on the sale.

 2) Condition on Export Proceeds Repatriation

  Clause 133 of Part 1 of Second Schedule 
provides that Exports proceeds on Exports of IT 
and IT Enabled services are exempt if 80% of 
the proceeds are brought into Pakistan through 
normal Banking channel. However, there is no 
clarification or procedural rules available for 
whether limit of 80% is with respect to per 
invoice, per party or for overall export of a 
company and no criteria is mentioned with 
regard to point of time of checking the said 
limit. Further the attached condition is 
discouraging the expansion of operations in 
foreign countries to enhance exports.

 3) Omission of Clause 94 of Part IV of 2nd Schedule

  Specified sectors were incentivized and reduced 
rate of 2% was required under second schedule, 
however, Finance Act 2019 has omitted the said 
clause and now IT and IT enabled services are 
taxed at increased rate of 3% under section 153.  
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4) Digital transformation is reshaping the world and 
every industry is being digitized and re-tooled with 
IT & ITeS. IT as the most effective enabler and 
differentiator is critical to transform Pakistan into a 
knowledge economy by creating local jobs and 
boosting exports. Thus, there is a need to extend 
all possible subsidies given to other export 
Industries to IT Sector as well. It is recommended 
that IT companies should be allowed to make 
foreign investments in a subsidiary as per some 
limits. New exporters should be allowed to remit 
up to $100,000 directly through authorized bank. 
For existing exporters, if value of export remittance 
is between $1 million to $5 million, they should be 
allowed to remit up to $500,000 directly through 
the authorized bank. And if exports are over $5 
million, investment should be allowed up to $1 
million directly through the authorized bank. These 
limits should be allowed once a year; provided the 
company continues to be an IT exporter.

5) The Government of Pakistan can play a pivotal role 
in providing support in the form of branding and 
marketing activities. They should also perform 
precise market-sizing studies. Special attention 
should be paid to attracting outsourcing work from 
multinational companies. 

6) There is a need to enhance B2B connections for IT 
outsourcing. Need for an effective representation in 
global markets from diplomatic perspective for 

local industry or, vice versa, for the Pakistani 
diaspora abroad, which could be leveraged to 
create investment advantage. This could be 
achieved with the help of government 
representation in selected countries where there is 
potential for IT outsourcing; objective would be to 
connect Pakistani companies and provide 
differential advantage to the local companies.

7) The process of applying for the remittance of funds 
for foreign investments needs to be simplified. For 
increasing exports, IT Companies need to explore 
other markets. This has been a challenge due to 
restrictions in remitting funds outside of Pakistan to 
establish subsidiaries or support subsidiaries in their 
working capital requirements.

8) There is a need to investment in Professional 
Training Programs to increase supply and align HEC 
and other Universities to offer and enhance their CS 
Programs. A long-term, challenging task must be 
undertaken to revamp school curriculum vis a vis 
Info Technology. Engage local IT industry for quick 
wins in Public Private Partnership projects to impact 
aspects of G2C, G2B and G2G, which are most 
critical and need urgent improvement. Assigned 
dedicated government entities to identify 
problems, provide thought leadership and 
governance, and let Industry develop, execute and 
service so this becomes repeatable value, and we 
can export those services abroad.
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Mr. Marazban Mavalvala
Executive Director
AL-HAMD International Container Terminal (Pvt.) Ltd

Ms. Sehrish Syed
Country Performance Marketing Manager
IBM

Ms. Arfa Bakhtani
Marketing Lead
Mastercard Pakistan (Pvt.) Ltd.

Mr. Muhammad Ali Aamir
CGA Manager
Mondelez Pakistan Ltd.

Mr. S. Nasir Imam Bukhari
Country Public Affairs and Communication Lead
Pfizer Pakistan Ltd.

Ms. Claudia Manuel
Corporate Communications Manager
Procter & Gamble Pakistan (Pvt.) Ltd.

Mr. Bilal Bin Munir
Senior Practice Manager – Head of CSR
Teradata Global Consulting Pakistan (Pvt.) Ltd.

Terms of Reference:

1. Positively project the ABC to key stakeholders and 
create awareness of key issues through various ABC 
events, activities and media engagement.

2. Propose a plan to invite high profile guest speakers 
to address the ABC members on current issues or 
subjects of general business interest.

3. Propose a plan for the ABC Economic / Media 
Summit – CSR day and recommend high profile 
speakers and invitees for the event.  Work with 
ABC Secretary General to plan and manage the 
event.

4. Regular communication highlighting Corporate 
Social Responsibility (CSR) achievements of 
member companies to create a positive perception 
of US companies operating in Pakistan. Activate 
Social Media portal ( LinkedIn / Twitter )

5. Create and facilitate partnerships between ABC 
member companies and suitable deserving 
philanthropic organizations to encourage greater 
interaction, awareness and support.

The activities of the Subcommittee are 
summarized below:

The Subcommittee deemed it was time to resume 
hosting annual Economic Summits, as ABC used to in 
early 2010s. Members agreed to hold the 
Economic/media summit in Islamabad for larger 
participation by government functionaries as well as 
the diplomatic missions.

Members further stressed upon the importance and 
relevance of ABC CEO Roundtables. The Executive 
Committee unanimously agreed and acknowledged 
the value of such programs at The ABC, and prioritized 
scheduling speakers for programs and CEO luncheons, 
subject to availability of the speaker and venue. 

ABC Roundtables are one of the most exclusive events 
of The American Business Council, whereby C-Suite 
members are invited to profound sessions with distinct 
personalities from both, the Government and Business 
sectors. 

On the 6th of November 2019, ABC invited Robert 
Nichols – MD Africa & Middle East 3M – to conduct an 
interactive session titled ‘Leadership vs Management 
in Today’s Fact Changing Global Economy’. The 
session was centered on the effects of various 
leadership and Management Styles. The forum was 
open to all ABC Members looking to enhance and 
transform their leadership skills in the contemporary, 
fast-paced Economic Climate. 

Chairman

Members

Mr. Nadeem Inam ul Huq
Country Manager - Pakistan
International Learning Centre (Pvt.) 
Ltd. (Berlitz)

Co-Chairman
Mr. Adeel Shahid
Head of Marketing & Public Affairs
Citibank
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Moreover, on 12th December, 2019, ABC organized a 
CEO Roundtable at Karachi Boat Club featuring 
Mr. Ervin Massinga: the US Deputy Assistant Secretary 
as the speaker. Mr. Massinga, in the session, shared 
with the ABC members his perception and analysis of 
the business community in Pakistan, and fervently 
assured the members of his continuous support in 
overcoming hurdles and challenges. The US Deputy 
also spoke highly of the US Government-funded 
exchange programs and its impact on the careers of 
Pakistani students and professionals as well as on 
Pakistan-US Relations. 

Mr. Massinga further underlined that the United States 
seeks to fortify its relationship with Pakistan, based on 
mutual interest in fostering stability and prosperity in 
the country.

One of the most significant achievements of this 
subcommittee – and, therefore, The ABC – is the 
creation of a social media presence on Twitter and 
LinkedIn. On 4th of July, 2020, The American Business 
Council went LIVE on its social media platforms under 
the direction of and guidance from the Media, PR, 
Programs & CSR Subcommittee.

 https://twitter.com/ABCpkOrg 
 

https://www.linkedin.com/company/american-bus
iness-council-of-pakistan

Additionally, The American Business Council is proud 
to announce a redesigned and completely revamped 
website with a renewed identity.
Check us out at: www.abcpk.org.pk

Message from the Chairman
It was a privilege to hold the position of chairman for 
the Media, PR, Programs and CSR Subcommittee of 
The American Business Council of Pakistan.

I am proud to have led this subcommittee and to 
forefront all that it was able to accomplish despite the 
challenges of the pandemic. We managed to revamp 
and upgrade the identity of The Council, and create a 
more active presence online, neither of which had ever 
been done in the history of The American Business 
Council of Pakistan.

This could not have been possible without the support 
of our members and the Secretariat, and for that I am 
grateful.
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Dr. Raeef uddin Ahmed
Director Medical and Market Access
Abbott Laboratories (Pakistan) Ltd.

Mr. Arshad Zaman
Manager Regulatory Affairs
Muller & Phipps Pakistan (Pvt.) Ltd.

Mr. Wasif Satti
GPS (Global Product Stewardship) Leader
Procter & Gamble Pakistan (Pvt.) Ltd.

Mr. Ahsan Sarwar 
Executive Director
AL-HAMD International Container Terminal

Ms. Sadia Moazamm
Regulatory Lead
Pfizer Pakistan Ltd.

Terms of Reference:

1. Identify issues & develop proposals/roadmap for 
their resolution.

2. Ensure a level playing field for member companies 
in these sectors.

3. Engage with the regulatory authorities and key 
stakeholders to highlight the major challenges and 
concerns facing ABC member companies.

Following issues were identified based on their impact 
and importance.

 • Pricing – Regular price adjustment for 
pharmaceutical products to ensure financial 
viability of relevant product and the industry

 • Expeditious registration – Speedy registration of 
new products, especially those approve by 
SRA’s, to ensure timely availability of new 
therapies to patients

 • Contract manufacturing - A flexible and viable 
contract manufacturing regime to promote 
technology transfer, upgradation of local 

manufacturing facilities and utilization of 
available capacity to ensure cost efficiency. 

 • Availability – The above three factors would 
greatly improve availability of the necessary 
medicines to our patients.

 • Image building – Highlight the contribution 
made by American Pharmaceutical Companies 
with regards to bringing new and innovative 
solutions, and technology

 • IPR Enforcement – Ensure patent protection for 
all research based innovative products for 
bringing about solutions for the unmet medical 
needs, which are developed after spending a lot 
money on R&D.

The activities of the Subcommittee are 
summarized below:
Mr. Wajeeh began his year as the Chairperson with the 
agenda of building a better narrative and image of the 
Pharma Industry, especially with regard to quality and 
introducing solutions for the unmet medical needs of 
patients, by investing in R&D. He stressed on the 
importance of media interaction and exposure to 
instigate and drive research and development of 
pharmaceutical products in the country.

All Pharmaceutical and healthcare companies from 
amongst ABC’s Membership were asked to send in 
their concerns and suggestions to be presented to the 
Government of Pakistan. The proposals for the Pharma 
Industry are tied closely to the Federal Budget and 
Trade Industry and were thus incorporated as a 
significant portion of these proposals. These were then 
brought to the attention of relevant Government 
bodies and Ministries for consideration and action. 

Various meetings were held with officials of the Drug 
Regulatory Authority, Ministries of Health, and 
Commerce, and the PM’s office was also engaged.

The committee also collaborated with the Pharma 
Bureau, which is a committee of Multinational Pharma 
companies under the auspices of OICCI.

Chairman

Members

Mr. S.M. Wajeehuddin
Country Manager & Chief Executive
Pfizer Pakistan Ltd.

Co-Chairman
Mr. Mujeeb Ali Khan
Director Pharma
Muller & Phipps Pakistan (Pvt.) Ltd.
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Message from the Chairman
Pakistani pharmaceutical and healthcare industry is 
doing a great job by bringing quality solutions and 
treatments to the patients of Pakistan at an affordable 
cost. By producing majority of the patients’ needs 
locally, it is saving a lot of foreign exchange for the 
country. Besides, it is also one of the largest employers 
of the university graduates in Pakistan. The industry 
has the potential to do much better, with some more 
consistent and practical policies and regulatory 

framework.  Mackenzie and Co, in a study conducted, 
have identified pharmaceuticals as one of the three 
Sunrise industries in Pakistan. 

It’s our commitment to continue to focus on quality 
and efficacy, to strive harder to serve the patients, and 
make contribution to the country’s economy as best as 
it can.

80ABC Annual Report 2020



S E C U R I T Y  S U B C O M M I T T E E

Col (R) Syed Asif Iqbal Zaidi
Head of Security
Abbott Laboratories (Pakistan) Ltd.

Mr. Muhammad Murtuza Kazi
Claims Manager
Chubb Insurance Pakistan Ltd.

Mr. Farooq Iqbal
BU Security Manager
Mondelez Pakistan Ltd.

Mr. Filraz Siddiqui
Director Security
Pfizer Pakistan Ltd.

Col. (R) Chaudhry Muhammad Sabahuddin
Sr. Vice President CSIS
Citibank, N.A.

Mr. Rehan Naseer
FSRE Leader Pakistan
DuPont Pakistan Operations (Pvt.) Ltd.

Col. (R) Toqir Raza
General Manager Administration & Security
Muller & Phipps Pakistan (Pvt.) Ltd.

Mr. Zaheer Malik
Manager Security & Market Safety
Philip Morris Pakistan Ltd.

Terms of Reference:
1. To create a forum via which ABC companies are 

able to access effective information and contact the 
appropriate resources when the need arises.

2. To identify and maintain contacts within the Govt., 
Rangers, Police, CPLC and Army, to be shared with 
all members.

3. To share information on security threats, advisory 
notes and best practices regarding safety measures 
amongst the Subcommittee and larger membership 
as required via WhatsApp alert list / Google groups.

The activities of the Subcommittee are 
summarized below:

Mr. Norbert Almeida’s goals for the year 2020 
included increasing awareness on prevention and 
security measures, in light of and in accordance with 
global technological advancements. He arranged for 
ABC members to attend a session of the OSAC 
Karachi Chapter held on February 18th,  2020.
As a result, the US Regional Security Officer, Mr. Curt 
Deitering, invited ABC members to the US Consulate 
in Karachi. H.E. Ambassador Paul Jones made the 
opening remarks and introductions. The CPLC Director 
presented Karachi Crime Statistics and the Additional 
IG Police, Karachi spoke about police and security 
operations in Karachi. He shared exclusive material 
that guided and directed a dialogue on how to 
strategize security measures in the Country. 

Unfortunately, Covid-19 struck the world unexpectedly 
with unprecedented health concerns. The 
Subcommittee’s plans for the year 2020 were 
disrupted, and the committee couldn’t arrange more 
events and initiatives as it had originally planned. 
However, an increased security awareness for ABC 
members through WhatsApp alerts was implemented 
throughout the year with a particular focus on sharing 
lockdown related information as well as government 
policies on Covid-19.

Message from the Chairman

The past year has witnessed the continuation of an 
improving security climate in the country. Terrorism 
that had plagued the nation in the previous decade 
has dramatically diminished. The authorities have been 
quick to act in the face of new threats and have 
prevented several incidents through proactive 
measures. All business and individuals must continue 
to take risk appropriate measures based on their 
individual footprint while acknowledging an improving  
security climate overall.

Chairman

Members

Mr. Norbert Almeida
Senior Manager - Global Security-
MEA & Pakistan
Procter & Gamble Pakistan (Pvt.) Ltd.

Co-Chairman
Mr. Ghulam Abbas
Security Consultant
IBM
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A P P R E C I AT I O N

The Executive Committee would like to acknowledge and appreciate the following members for their support by 
placing advertisement in this Annual Report:

1. Abbott Laboratories (Pakistan) Ltd.
2. AL-HAMD International Container Terminal (Pvt.) Ltd.
3. Chubb Insurance Pakistan Ltd.
4. Corteva Agriscience Pakistan Ltd.
5. DuPont Pakistan Operations (Pvt.) Ltd.
6. Gray Mackenzie Restaurants International Ltd. (KFC)
7. Health eConnex (Pvt.) Limited 
8. Johan (Pvt.) Ltd. (Culligan)
9. Muller & Phipps Pakistan (Pvt.) Ltd.
10. Optimus Ltd. (Hertz)
11. Pfizer Pakistan Ltd.
12. Philip Morris (Pakistan) Ltd.
13. Prestige Communications (Pvt.) Ltd.
14. Procter & Gamble Pakistan (Pvt.) Ltd.
15. Shipco Transport Pakistan (Pvt.) Ltd.
16. Siza Foods (Pvt.) Ltd. (McDonald’s)
17. Systems Limited
18. TRG (Pvt.) Ltd.
19. Universal Logistics Services (Pvt.) Ltd. (UPS)
20. Venus Pakistan (Pvt.) Ltd.

A special thanks to our member Prestige for designing the ABC Annual Report.
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