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Beginning this year, the Council 
engaged in a bustle of high-profile 
meetings. At the heart of these 
discussions, were ways about how 
best to preserve and promote 
American business interests in the 
country. Business ties form the 
bedrock of relations among nations 
and promote prosperity. The 
executive committee visited 
Islamabad on 10th February and met 
His Excellency US Ambassador Paul 
Jones who expressed his support 
towards strengthening the Pakistan – 
US relationship.

The following day the ExCom met 
with the Minister of Interior: Mr. Ijaz 
Ahmed Shah, Chairman BOI: Mr. Atif 
Bokhari, Chairman FBR: Mr 
Muhammad Javed Ghani, Chairman 
IPO Pakistan:  Mr. Mujeeb Ahmed 
Khan and the Advisers to PM on 

Finance and Commerce: Mr. Abdul 
Hafeez Shaikh and Mr. Abdul Razak 
Dawood. The discussions highlighted 
the Government’s pro-business stance, 
with an emphasis on advocating ease 
of doing business. ABC members 
expressed their confidence in the 
Government’s strategy for creating a 
business-friendly environment to 
encourage foreign investment and 
facilitate US-based companies in 
Pakistan.

The Council thereafter hosted a 
dinner in honor of the President of 
Pakistan, Dr. Arif Alvi. The dinner was 
attended by the US Ambassador, 
senior US embassy o�cials, federal 
ministers, senior government o�cials, 
ABC members and various prominent 
business leaders and stakeholders - 
making it one of the most significant 
gatherings of the year.

Executive Committee Members Meet President of 
Pakistan Dr. Arif Alvi, US Ambassador Paul W. 
Jones & Senior Government Officials

A B C  H A P P E N I N G S

Dear ABC Friends,

I share with you the pride I feel 
for what an extraordinary 
organization ABC is-thanks to all 
of you. We are united by a 
common culture of resilience, 
flexibility, and co-operation that 
makes us unbeatable in the face 
of events like this, in the face of 
adversity. I have no doubt that 
we will overcome the difficulties 
of the moment, as always, by 
helping, supporting and 
co-operating responsibly. The 
effects of this pandemic present 
us with new challenges. 
Businesses will undergo new 
changes in sync with global 
society. But together we will be 
able to meet these challenges.

I wish to express my heartfelt 
thanks to every one of you - the 
members of ABC -  especially to 
those of you who are carrying out 
critical tasks to manage this crisis, 
including everyone from medical 
professionals, to those who work 
to keep our facilities and 
businesses operating. You are all 
setting an extraordinary example 
of commitment, professionalism 
and solidarity. You are the best 
guarantee that, united, we will 
emerge from this crisis stronger. 
All the best!

Adnan Asad - President

FROM THE PRESIDENTʼS DESK

“Perseverance commands success. 
Failure is not an option...” 

Left to Right: Adnan Asad, President ABC; H.E. Dr. Arif Alvi, President of Pakistan; US Ambassador 
Paul W. Jones, US Chargé d' A�aires; Dr. Abdul Hafeez Shaikh, Advisor to the Prime Minister on 
Finance & Revenue; Abdul Razak Dawood, Advisor to the Prime Minister on Commerce & Investment

Left to Right: Nathan Seifert, Mohammad Asif Peer, Kamran Nishat, Ahmed Jamal Mir – former President 
ABC, Adnan Asad – President ABC, H.E. Paul W. Jones – US Ambassador, Marazban Mavalvala, Jehangir 
Bashir Nawaz – former Secretary General ABC, Khurram Mohammad Qamar & US Embassy O�cials



Members Request PRA to 
Reconsider Finance Bill 
2020 Tax Amendment
 
ABC played a pivotal role in 
rationalizing the Punjab Finance 
Bill, 2020, regarding restaurants 
services, which sought to amend 
Punjab Sales Tax on Services Act 
2012. As per the amendment, 
services provided by restaurants 
were to be taxed at 5% if paid for 
via debit/credit cards, and 16% on 
cash. However, this decision posed 
financial and practical challenges to 
the restaurant business industry. 
On 25th June 2020, stakeholders of 
McDonald’s, Hardees, KFC, and 
Pizza Hut – four of the largest 
American restaurant chains 
operating in Pakistan - convened 
with the Chairperson of Punjab 
Revenue Authority: Mr. 
Zain-ul-Abidin Sahi to discuss the 
costs and complications associated 
with a two-tier tax system. 

The group highlighted the confusion 
and logistical issues that would arise if 
the bill came into e�ect. Restaurants 
would need to modify their current 
billing systems which would be costly. 
They would further need to explain to 
customers di�erence in pricing, which 
would introduce transactional 
ine�ciencies and delays. The bill may 
also result in sale concealment or 
claim of fake/inadmissible input, and 
lead to corruption. ABC members put 
forth said concerns on behalf of all 
international food chains, and their 
e�orts proved successful: Punjab 
Revenue Authority agreed to issue a 
notification stating that international 
chains will continue to charge and 
pay sales tax at the same rate of 
Punjab Sales Tax of 16% with 
complete allowance of input taxes 
incurred.

ABC on Social Media

On 4th of July, ABC’s Twitter and 
LinkedIn accounts were activated 
coinciding with US Independence 
Day video messages from ABC 
President Mr. Adnan Asad and from 
Deputy Counsel General US 
Consulate Mr. John Hilmeyer. ABC’s 
Media – PR- Program & CSR 
Sub-Committee led by Chairman of 
this Sub-Committee Mr. Nadeem 
Inamul Haq – CEO Berlitz 
formulated the plans & groundwork 
that culminated this initiative. 
Check us out at: 

https://twitter.com/ABCpkOrg 
https://www.linkedin.com/company/
american-business-council-of-pakistan/

Launch of ABC Web Series

The economy is gradually 
reopening after a shutdown due to 
the COVID-19 pandemic. 
Companies will need to plan how 
business will restart, adapting 
operations to meet demand, 
ensuring supply chains and 
managing financial circumstances 
as well as putting in place best 
practices to ensure the safety of 
employees as they return to work. 

With the aim of providing some 
helpful global insights on post 
COVID-19 recovery, The American 
Business Council of Pakistan 
organized E-Consulting Sessions 
exclusively for member companies. 
The sessions provided participants 
with an opportunity to share best 
practices; moving beyond 
responding to the immediate crisis, 
towards strategies for accelerating 
recovery & ideas on workforce 
strategies - preparing to thrive in a 
new normal. Sessions included:

• Reliant Leadership & Corporate 
Agility–Global Management 
Consultants, 16th June.

• How businesses can leverage 
technology for growth and 
development-MarkasHR, 18th 
June. 

• Global Disruption: Managing risk, 
creating opportunity–Dun & 
Bradstreet, 29th July.

• Cultural Navigator: Developing 
cultural competence–Berlitz, 6th 
August.

500 PPE Suits Donated to 
DG-Rangers, Sindh

ABC commends the e�orts of 
healthcare professionals and first 
responders fighting against 
COVID-19. Their safety and 
protection is of the utmost 
importance and ABC is pleased to 
announce its donation of 500 PPE 
Kits and miscellaneous hygiene 
products to the Director General 
Pakistan Rangers (Sindh), Major 
General Omer Ahmed Bokhari.

Helping the Hearing Impaired

President of Pakistan Dr. Arif Alvi, 
along with First Lady Samina Alvi 
visited a KFC restaurant, operated 
by hearing impaired employees. 
The visit was organized by KFC to 
showcase its e�orts to include 
special needs individuals in their 
work force. 

While visiting the KFC at I. I. 
Chundrigar Road in Karachi during 
the lunch hour, they were greeted by 
CEO KFC Pakistan, Raza Pirbhai, who 
apprised them of the organization’s 
e�orts to boost inclusion. Under its 
Mitao Bhook platform, 1,000 deaf 
students are educated annually at 
the Dewa KFC Campus, in 
coordination with the Dewa Institute, 
while 200 students are educated at 
the Deaf Reach KFC Campus, in 
conjunction with FESF. The President 
and First Lady expressed their 
heartfelt appreciation of KFC 
Pakistan’s e�orts.

M E M B E R S ʼ  S P O T L I G H T

Left to right: Ahmed Jamal Mir – CEO Prestige; 
Jamshed Safdar – CEO UPS; Ayesha Tahir 
Masood – Secretary General ABC; Mohammad 
Asif Peer – CEO Systems Ltd; Adnan Asad – 
President ABC and CEO Venus Group; Nadeem 
Inam ul Haq – MD Berlitz

Raza Pirbhai, CEO KFC with the 
President of Pakistan & the First Lady



C O N S U L A T E  C L I P P I N G S

Initiatives in Covid Times
 
Philip Morris International
Philip Morris focused on three 
major areas in the fight against 
COVID-19: it worked with Kashf 
Foundation to distribute food 
rations to vulnerable communities; 
partnered with Paiman Alumni 
Trust to provide PPEs to healthcare 
staff and first responders; and 
collaborated with Paiman Trust to 
spread awareness on COVID-19 in 
Mardan, Charsadda and Swabi.

BAYER
In line with the company’s vision 
‘Health for all, hunger for none,’ 
Bayer’s employees stepped up to 
make voluntary contributions of a 
portion of their salary to provide 
over 160 daily wage laborers and 
their families in communities near 
their sites with essential food 
rations to sustain them in this time 
of economic hardship.

Rafhan Maize
Rafhan Maize handed over 100 gift 
hampers containing grocery items, 
with a value of over Rs. 350,000 to 
District Government, Jamshoro on 
April 13, 2020 to alleviate the 
hardships of needy families in the 
prevailing lockdown situation.

Colgate–Palmolive
Colgate distributed 1 million 
COVID-19 relief kits containing 
health & hygiene products to low 
income households across 
Pakistan. In partnership with 
Lakson Group Companies, Colgate 
also donated ventilators and 
Personal Protective Equipment 
(PPE) for health professionals.

Mondelez Pakistan Limited

Mondelez committed $15 million 
globally to advance COVID-19 relief 
efforts. In Pakistan, the company 
initiated in-kind product donations, 
leading with the delivery of Tang to 
isolated fishermen communities in 

Kakapir Village and Yousafabad, in 
collaboration with Pakistan 
Lifesaving Foundation (PALS). 

Pioneer Pakistan Seed Limited
Pioneer Ltd. provided PPEs worth 
Rs. 1.3 million as safety interventions 
to seed and pesticide dealers across 
Punjab. Additionally, the Company 
donated Rs. 1 million through 
American trade associations.

TERADATA
Teradata’s initiatives were directed 
towards providing food packages 
and hygiene necessities for those 
most adversely affected by the 
lockdown. They successfully 
distributed over 300 food packages 
and 50 PPE kits; collected Rs. 3.2 
million in funds; collaborated with 
Al-Khidmat Foundation to raise 
Rs.1.5 million; and organized a blood 
donation camp for Shaukat Khanum.

Siza Foods (McDonald’s)
McDonald’s distributed cold/hot 
beverages and snacks for 
government security forces.
They further arranged free 
breakfasts for healthcare workers.

Venus
Venus launched a nationwide ration 
drive to distribute relief rations to 
over 700 families across Pakistan. 
Teams were deputed with task forces 
deployed at all major cities to provide 
quick relief, support and rations. 

Embassy of the United States of America 

De� Mr. Asad,
As I prep�e to dep�t aft� two ye�s representing the 
United States in Pakistan, I w�ld like to thank y� 
sinc�ely f� the kindness and c�rtesies y� have �tended 
to me and all of us at the U.S. Embassy in Islamabad and 
the U.S. C�sulates Gen�al in K�achi, Lah�e, and 
Peshaw�. 
Pakistanis a�oss this beautiful, pr�d, s��eign c�n�y 
welc�ed me and my wife Cath�ine so w�mly, �ening 
the� h�es to us and sh�ing the� p�spectives. The 
p�tn�ship between �r c�n�ies has ��n �� the 
past two ye�s, as we’ve w�ked togeth� � peace in 
Afghanistan, �panded �r already s��g �ade and 
investment, and f�ght the pandemic togeth�. The ties 
between �r pe�les, especially in educati�, �changes, 

en�eprene�ship, env��mental protecti�, and w�en’s 
emp��ment, �e vibrant.  I f�vently believe th�e’s much 
m�e we can do togeth� to benefit �r pe�les and �r 
�eat c�n�ies.  L�king ahead, achieving the asp�ati�s 
of �r values will be essential f� the pe�les of both �r 
c�n�ies to live in �eat� peace, prosp�ity, and 
happiness. Values such as human rights, div�sity, �eed� 
of media, �eed� to practice �e’s religi�, and equal 
protecti� f� all und� the rule of law. 

I’m delighted that seni� c�e� dipl�at Angela Aggel� 
will lead the U.S. Missi� to Pakistan as Ch�gé d’affa�es, 
a.i. aft� my dep�t�e.  Ms. Aggel� �eatly enj�ed h� 
life and w�k in Pakistan �� 2013 to 2015 as Public 
Affa�s C�nsel�, then s�ved in the State Dep�tment as 
Acting Principal Deputy Assistant Se�et�y of State f� 

S�th and Cen�al Asia.  I h�e y� will �tend to h� the 
same �iendship and c�rtesies y� have �tended to me.  
The White H�se has n�inated Ambassad� William 
Todd to be the n�t U.S. Ambassad� to Pakistan. He is 
cently awaiting c�f�mati� by the U.S. Senate.   

I’m sad to leave so many �iends h�e in Pakistan, and I 
l�k f�w�d to seeing y� again, h�e � th�e, in the 
ye�s ahead.  Please c�nt me as a �iend of Pakistan, of 
the relati�ship between �r two c�n�ies, and of y�rs. 
Thank y� f� y�r kindness, w�mth, and hospitality. 

Sinc�ely,
Ambassad� Paul W. J�es
Ch�gé d’affa�es a.i.

August 27, 2020

Farewell Message from H.E. US Ambassador Paul W. Jones



E-meeting with the new 

Economic Chief

The President & some Executive 
Committee members held an 
introductory E-meeting with the 
new Economic Chief Ms. Kristie Di 
Lascio. During the informal 
E-meeting pertaining to the 
impacts of the pandemic on the 
current socio-economic 
environment were discussed. The 
new Economic Chief expressed her 

intent in developing a deeper 
understanding of the challenges 
faced by ABC member companies.

E-meeting with new Political 
Economic Chief 

The Secretary General ABC had an 
informal introductory E-meeting 
with the new Political Economic 
Chief Ms. Aleksandra P. Zittle. The 
highlight of the E-meeting was 
their mutual desire to collaborate 
on women related matters.  

“ The number one thing is to 
focus on employees and 
customers, keep them well, keep 
them employed and keep them 
mentally healthy.” 

Brian Moynihan – CEO, Bank of 
America & Chairman of the World 
Economic Forum’s International 
Business Council 

S O U N D  B I T E S

US Consulate Contributes 
in the Covid Crisis
 
On July 3, USAID donated 100 
ventilators valued at $3 million as 
part of an already robust $27 
million bilateral e�ort to expand 
laboratory testing, improve patient 
care, and disease monitoring, 
prevention, and control.

Moreover, the U.S. Mission to 
Pakistan has continued its 
significant investment in the 
Centre for Excellence in 
Journalism program at IBA to 
improve the capacity of 
journalists who are covering the 
pandemic as well as media 
training for executives, public 
relations sta�, and anyone else 
who needs to e�ectively 
communicate their message in 
the Pakistani media. For 
information on USAID Pakistan 
visit USAID.gov/Pakistan. For  
information on media training 
programs at CEJ visit 
Cej.iba.edu.pk/or email 
cej@iba.edu.pk

The Business Optimism Index (BOI) in Q2 
2020 registered a decline of 7.8 points 
q-o-q to 112.8 (Q1 2020 BOI: 120.6). A 
decline in demand and business disruptions 
amid COVID-19 were regarded as key 
reason for decline in business performance.

Economic uncertainty amongst businesses 
was prevalent after lockdown was 
implemented by the Govt. from 23rd March 
2020. Thereafter, index value declined 
below 100 points, resulting in business 
pessimism.

Large Companies
Optimism Index

BOI Q1 2020 
(Pre-Lockdown)

141.1 pts 85.6 pts

BOI Q1 2020 
(Post-Lockdown)

Q1 2020

122.0 116.7

Q2 2020

SME Optimism 
Index  

118.5
107.1

Business Optimism Business Pessimism
Note: Breakdown of BOI Q1 2020 into pre-lockdown and post-lockdown index

Amid COVID-19 pandemic, ~59% reported a decrease in Sales by more than 50% Q2 2020. ~54% 
of the businesses believe that the business situation will take 6 to 12 months to normalize.  

80% of the respondents are worried 
about the spread of COVID-19 as it 
continues to a�ect their daily lives.

18% of the respondents have already lost 
their jobs amid business disruptions following 
COVID-19.
59% of the respondents are afraid of losing 
their employment.
91% respondents are concerned about 
managing their finances.

Impact on Sales in Q2 2020

~25% Decrease

~50% Decrease

~75% Decrease

>25% Decrease

Increase

No Impact

23%
21% 20% 18%

4%

14%

Business Expectations of
Normalization

< 3 Months

3-6 Months

6-12 Months

> 12 Months

Not Applicable

Not Sure

10% 12%

54%

17%

4% 3%

Impact on Workforce in Q2
2020

Paid Leave

Unpaid Leave

Salary Cuts

Laid-o� Sta�

Hired Sta�

No Impact
1% 0%

17% 14%

3%

64%

Concern

100908070605040302010

Expenditure during June 2020

Apparel & 
footwear 39%

Household
cleaning 32%

Grocery 33%

Medicine32%

Results from D&B’s Business Optimism Index (BOI)

Business Sentiments amid COVID-19 (Results captured in June 2020)

Consumer Sentiments amid COVID-19 (Results captured in June 2020)

80%

M A R K E T  W A T C H

Deputy Consul General John Hilmeyer 
with NDMA’s Brigadier Waseem Uddin


